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APRES-SOLEIL 
AFTER  SUN 


The  Vichy  chemists  have  perfected 
a  simple  solution  to  care  of  the  skin  in 
the  sun. 

The  range  has  just  two  factors: 
6  for  sensitive  skin  or  use  in  intensive 
sunlight;  and  3  for  normal  or  sun- 
accustomed  skin. 

They  are  in  a  cream  for  the  face,  and 
a  milk  for  the  body 

And  combine  a  unique  blend  of 
two  sun  filters  to  allow  natural  tanning, 
while  screening  out  harmful  rays. 

There  is  also  Emulsion  Apaisante,  a 


soothing  after-sun  lotion  which  helps  to 
prolong  the  tan. 

The  products  are  easy  to  apply. 

They  wont  stain  clothes  or  leave 
the  skin  feeling  greasy 

And  the  light  perfume  is  non- 
irritant  even  to  sensitive  skins. 

In  short,  the  range  is  a  welcome 
change  from  the  bewildering  profusion 
of  factors  and  formulae. 

And  safe,  because  it  is  created  with 
knowledge  and  understanding  by  dedi- 
cated skin  care  experts. 


VICHYsKIN  CARE 

At  your  chemist. 


CHEMISTS5 
DRUGGIST 

Incorporating  Retail  Chemist 

March  14  1981 


Volume  215  No.  5259 
122nd  year  of  publication 
ISSN  0009-3033 


CONTENTS 


Minister  faces 

LPC  conference 

No  automatic  updating  of 

overhead-cost  indices 

472 

rbJNC  rejects  oner  or 

remuneration  package 

474 

End  in  sight  for  the 

"big  dipper?" 

503 

Replacement  costs  to 

be  reimbursed? 

503 

Full  details  of  rural 

compensation  fund 

503 

Insecticides,  air 

fresheners 

Market  reviews 

489 

Space-to-spare 

For  a  chiropodist? 

497 

Comment 

471 

Topical  reflections  by  Xrayser 

477 

Prescription  specialities 

478 

Counterpoints 

478 

Letters 

504 

This  week's  news 

506 

PSGB  Council  report 

509 

Business  news 

512 

Market  news 

514 

Coming  events 

514 

Classified  advertisements 

515 

Editor : 

Ronald  Salmon  MPS 

Contributing  Editor: 
Adrienne  de  Mont 
BPharm  MPS 

Business  Editor: 
Gerry  Duggin  BSc 

Editorial  assistants : 
Judy  Bargh 
BPharm  MPS 
Liz  Platts  BA 

Information  services : 
Ivan  Cotgrove 

Advertisement  Manager: 
Peter  Nicholls  JP 

Director : 
James  Lear 


Published  Saturdays 

by  Benn  Publications  Ltd 

25  New  Street  Square,  London 

EC4A  3JA 

Telephone:   01-353  3212 

Editorial  advertisements  offices: 
25  New  Street  Square,  London 
EC4A  3JA 

Telephone:  01-353  3212  Telex  27844 

Subscription  department 
125  High  Street,  Colliers  Wood 
London  SW19  2JN 
Telephone:  01-542  8575 

Subscription : 

Home  £33  per  annum 

Overseas  &  Eire  £40  per  annum 

including  postage 

70  pence  per  copy  (postage  extra) 


Regional  advertisements  offices: 
Midlands:  240-244  Stratford  Road 
Shirley,  Solihull,  W  Midlands 
B90  3AE   021-744  4427 

North  East:  Permanent  House 
The  Headrow,  Leeds  LSI  8DF 
0532  452841 

Scottish:  74  Drymen  Road,  Bearsden 
Glasgow    041-942  2315 

North  West:  491  Chester  Road 
Old  Trafford,  Manchester  M16  9HF 
061-872  5151 

West  country  &  south  Wales: 
10  Badminton  Road,  Downend 
Bristol  BS16  6BQ  0272  564827 


Benn 


ABC 


Member  of  the  Audit 
Bureau  of  Circulations 


COMMENT 


Contents  ©  Benn  Publications  Ltd  1981.  All  rights 
reserved.  No  part  of  this  publication  may  be  reproduced, 
stored  in  a  retrieval  system  or  transmitted  in  any  form  or  by 
any  means,  electronic,  mechanical,  photocopying,  recording 
or  otherwise  without  the  prior  permission  of  Benn 
Publications 


'No'  Minister 


Was  a  Minister  of  the  Crown  ever  so 
misunderstood  as  Dr  Gerard  Vaughan 
by  the  profession  of  pharmacy?  And 
did  a  Minister  of  the  Crown  ever 
come  to  such  a  rapid  understanding  of 
pharmacy  as  that  same  Dr  Vaughan 
at  the  conference  of  Local 
Pharmaceutical  Committees  on  Sunday. 

It  was  Dr  Vaughan  himself  who 
likened  his  situation  to  the  BBC 
Television  "Yes  Minister"  series — he 
clearly  felt  he  had  been  "dropped  in 
it"  by  his  officials  and  stood  before  his 
audience  with  a  prepared  speech  that 
was  so  much  scrap  paper.  He  was  not 
ready,  either,  for  PSNC's  rejection  of 
all  the  remuneration  offers  he  had  sent 
them  only  48  hours  earlier.  Nor  for 
the  fact  that  the  delegates  would  have 
those  offers  and  details  of  the  rejection 
in  their  hands  when  he  spoke. 

So  here  was  a  Minister  who  had 
come  to  take  a  curtain  call — at  his  own 
request — after  a  notable  performance 
at  the  Treasury  on  pharmacy's  behalf. 
Only  when  he  moved  forward  to  take 
his  bow  did  he  find  there  was  another 
act  to  go — and  that  the  audience  had 
already  seen  the  reviews. 

Gilbert,  of  course,  had  foreseen 
the  situation.  To  three  unfortunates, 
the  Mikado  says  that  under  the  law 
"there's  not  a  word  about  a  mistake 
...  or  not  knowing  ...  or  having  no 
notion  ...  or  not  being  there.  "Yet 
Dr  Vaughan  found  himself  in  the 
unfortunates'  position — "misunder- 
standings" on  wiping  the  slate  clean; 
"no  idea"  about  property-cost 
frustrations;  "no  idea"  that  there  was 
a  financial  dispute  over  child-resistant 
containers;  saddened  by  comments  that 
he  had  dragged  his  feet  over  the 
establishment  of  the  review  panel. 

By  the  time  the  Minister  had 
finished  it  was  obvious  that  here  was 


a  much  maligned  man.  He  has 
personally  fought  to  get  pharmacists' 
remuneration  out  of  the  political  arena 
(before  the  last  election  as  well  as 
since,  it  should  be  remembered);  he 
has  been  "down  the  road"  to  the 
Treasury  (to  quote  him)  more  often 
than  he  cares  to  contemplate,  and  he 
has  won  agreement  for  a  review  panel 
against  stiff  anti-quango  opposition. 
As  PSNC  chairman  David  Sharpe 
said:  the  problems  lie  with  the  officials 
rather  than  the  Minister. 

Unfortunately,  the  Minister  cannot 
fail  to  take  responsibility  for  failures 
of  communication  within  his 
department — the  whole  profession  will 
expect  him  to  be  fully  briefed  in  future 
and  will  wish  him  every  success  in 
fighting  their  corner  on  the  outstanding 
issues. 

However,  Dr  Vaughan  was  giving 
a  solo  performance  when  he  warned 
that  contractors  could  not  rely  on  cost 
indices  being  updated  from  1981 
onwards.  It  was  no  ad  lib  line — he  was 
challenged  and  confirmed  his  words. 

Presumably  this  move  is  part  of  a 
Government  cash-limit  philosophy,  but 
it  has  no  relevance  to  contractors' 
remuneration.  If  pharmacists  have 
been  unable  to  provide  a  viable 
pharmaceutical  service  on  the  profits 
allowed  them,  how  much  less  able  will 
they  be  with  not  even  their  costs 
covered?  If  Dr  Vaughan  wants  the 
pharmaceutical  service  play  to  run 
and  run,  he  had  better  learn  some  more 
new  lines.  ■ 
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LPC  CONFERENCE 


Cost-plus  contract 

goes  out  of 

the  window  

There  can  be  no  automatic  updating  of  cost  indices  in 
chemists'  NHS  remunerations  for  1981.  That 
fundamental  departure  from  a  principle  that  has 
under-pinned  the  whole  cost-plus  contract,  came  as  a 
bombshell  on  Sunday  when  the  Minister  for  Health, 
Dr  Gerard  Vaughan,  addressed  the  conference  of 
Local  Pharmaceutical  Committee  representatives. 

Only  48  hours  earlier  he  had  set  out  his 
Department's  latest  remuneration  offers  (see  p474) 
in  a  letter  to  the  Pharmaceutical  Services  Negotiating 
Committee — almost  all  of  which  were  rejected  by  an 
emergency  meeting  of  the  Committee  on  the  eve  of 
the  conference.  As  a  result,  Dr  Vaughan  found  what 
was,  to  him,  an  unexpectedly  hostile  audience,  and 
was  left  in  no  doubt  of  the  strength  of  feeling  in  the 
profession. 


The  talking-point  to  emerge  from  Dr 
Vaughan's  address  related  to  overhead 
costs. 

He  agreed  that  the  rules  could  not 
be  changed  after  the  game  (for  1980) 
had  started.  For  1981,  however,  it 
might  be  necessary  to  limit  up-dating 
to  the  rate  of  increase  agreed  for  the 
NHS  as  a  whole. 


Asked  during  questions  to  clarify 
this  point  he  confirmed  that 
pharmacists  could  not  automatically 
rely  on  updating  of  indices  as  of  right. 
And  sounding  "a  warning  note"  he 
said  the  Government  could  not  be 
expected  to  find  the  money  for 
whatever  figure  happened  to  come  up. 

Mr  Sharpe  retorted  that  this  was 


Dr  Gerard  Vaughan 


"a  disturbing  comment"  because  the 
question  was  not  one  of  profit  but  of 
costs  incurred.  "We  have  a  cost-plus 
contract  and  it  is  the  plus  which  gets 
us  into  dispute.  If  we  get  into  dispute 
over  costs  as  well  the  pharmaceutical 
service  will  be  impossible  to  continue." 


Tough  negotiators 


Dr  Vaughan  said  that  hardly  a  week 
went  by  that  he  was  not  in  contact 
with  Mr  Sharpe — adding  "He  is  very 
tough  on  your  behalf".  The  Minister 
drew  cries  of  "oh!  "  when  he  claimed 
"I  really  am  on  your  side". 

Dr  Vaughan  said  he  had  been 
appalled  at  the  number  of  things 
unresolved  when  he  came  into  office, 
and  he  had  been  determined  to  clear 
the  outstanding  issues.  He  had  straight 
away  agreed  to  restore  the  basis  for 
calculating  the  1979  notional  salary, 
suspended  by  the  previous  government, 
thus  producing  an  increase  of  over 
14  per  cent.  Acceptance  of  the  Franks 
panel  recommendation  heralded  a  new 
deal  on  profits,  and  the  introduction  in 
July  1980  of  the  basic  practice 
allowance  was  also  most  important. 
"If  you  don't  regard  these  as 
improvements  I  want  to  know", 
said  Dr  Vaughan. 

He  went  on  to  list  other  measures: 
the  funding  of  the  essential  small 
pharmacies  scheme  from  the 
Exchequer;  a  more  flexible  rota; 
increased  rota  and  oxygen  fees,  and 
the  25  per  cent  increase  in  container 
allowance.  There  were  also  Drug  Tariff 
changes  for  more  accurate  pricing 
(laughter) — the  Minister  understood 
the  transitional  difficulties  had  been 
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"Pity  we  didn't  get  him  to  the  '79  conference" 


largely  overcome.  "So  what  is  the 
problem?"  (Again  laughter). 

Dr  Vaughan  agreed  the  problems 
were  those  set  out  in  his  letter. 
Child-resistant  containers  was  a 
"quite  unsuspected  problem"  for  him. 
The  Minister  said  he  had  been  looking 
forward  to  the  launch  and  "had  no 
idea  there  was  going  to  be  any 
trouble".  Out  of  the  blue  he  was  told 
the  scheme  couldn't  go  ahead  unless 
pharmacists  had  more  money.  "I  had 
to  go  down  the  road,  which  I  seem  to 
have  gone  down  every  few  weeks,  to 
the  Treasury".  He  had  been  able  to 
come  back — "after  a  great  deal  of 
difficulty"— with  £0.9m-£1.2m  to  meet 
the  claim. 


What's  on  the  slate? 


Dr  Vaughan  asked  pharmacists  to 
take  an  over-all  view.  When,  in  June 
1980,  he  had  "wiped  the  slate  clean" 
with  the  exception  of  property  costs 
(which  he  understood  were  not  too 
important)  he  had  thought  "we  were 
in  for  a  marvellous  honeymoon 
period". 

However,  the  Department's 
understanding  of  wiping  the  slate  clean 
had  not  been  the  same  as  PSNC's  in 
respect  of  the  underpayment  to  June. 
He  believed  this  was  a  genuine 
misunderstanding  and  he  had  agreed 
subsequently  that  the  underpayment 
should  be  carried  forward  subject  to 
the  discount  inquiry. 

Dr  Vaughan  said  he  was  told 
discounts  had  been  running  at  a  higher 
level  than  the  average  being  worked 
on — in  excess  of  5  per  cent  for  most 
of  the  past  year.  It  would  therefore 
be  right  to  start  recovering  this 
discount  through  an  interim  scale 
applied  from  March  1. 

On  notional  salary,  the  Minister 
stressed  that  the  economic  climate  was 
very  bleak.  He  could  not  agree  to  a 
higher  increase  for  1980  than  was 
applied  to  the  public  service  as  a 
whole.  "The  most  we  can  go  to  is 
14  per  cent  on  the  1979  figure — which 
is  not  all  that  bad".  Again,  in  1981 
the  Government  would  have  to  look 
for  an  increase  in  line  with  NHS 
pay  settlements  generally. 

Minister  'appalled' 

Turning  to  property  costs,  Dr 
Vaughan  said  he  was  appalled  that  the 
question  had  been  unresolved  for  so 
long  and  he  understood  why 
pharmacists  were  upset.  "I  had  no 
idea  until  very  recently  that  this  was 
such  a  major  problem".  He  thought 
there  had  been  no  discussion  until  the 
past  few  weeks,  but  now  understood 
the  question  had  been  argued  since 
1977  (PSNC  says  1973).  He  agreed 
the  existing  formula  was  not 
satisfactory,  but  said  that  so  far 
nothing  better  had  emerged.  His 


Department  hoped  to  put  forward 
alternative  proposals  very  soon,  but  he 
was  determined  not  to  allow  the  issue 
to  drift  any  longer. 

If  it  was  impossible  to  agree  then 
the  question  should  perhaps  go  to  the 
review  panel.  He  had  heard  on  Friday 
(March  6)  an  acceptable  name  for  the 
chairmanship  of  the  panel  and  the 
other  four  members  had  also  been 
agreed — they  have  not  yet  been 
approached,  but  Dr  Vaughan  hoped 
the  panel  would  start  work  as  quickly 
as  possible. 

Dr  Vaughan  reminded  pharmacists 
they  could  not  expect  to  be  insulated 
from  the  difficulties  of  the  community 
as  a  whole.  "None  of  us  should  expect 
our  claims  to  be  met  always  without 
regard  to  the  position  of  others.  You 
may  say  'no'  to  What  is  offered,  but 
would  that  be  in  the  best  interest  and 
spirit  of  your  profession?" 

In  concluding,  the  Minister 
promised  to  do  all  he  could  to  ensure 
pharmacists  had  a  fair  deal.  He 
believed  that  not  only  had  he  put 
forward  a  fair  package  but  that  it 
may  be  "the  best  I  can  do  at  present" 

He  wished  to  see  in  the  future  a 
clearing  away  of  "these  multitudes  of 
little  difficulties"  in  favour  of  a  simpler 
way  of  settling  the  profession's 
finances.  The  Government  believed 
the  professions  should  say  how  they 
ought  to  do  their  job.  "You  tell  us 
what  to  do  and  I'll  tell  you  if  we  can 
manage  the  money  and  Parliamentary 
legislation  to  carry  it  out".  Dr 
Vaughan  added  that  proper  use  was 
not  made  of  the  pharmacist's  skills 
and  training.  "I  am  proud  of  what 
you  do". 

Officialdom 


Replying,  Mr  Sharpe  said:  "We  appear 
to  have  no  problem  communicating 
with  the  Minister  but  considerable 
difficulty  communicating  with  the 
officials  whom  we  see  more  often".  The 
Minister  seemed  only  recently  to  have 
been  made  aware  of  many  of  the  issues 
— CRCs  being  a  case  in  point. 


Everyone  in  general  practice  knew 
that  the  wholesale  discount  situation 
was  changing  literally  week-by-week, 
and  discounts  could  not  remain  at  their 
present  level  because  at  least  one 
wholesaler  would  go  out  of  business, 
affecting  the  pharmaceutical  service 
and  ultimately  the  public. 

Pharmacy  had  never  reneged  on 
the  agreement  that  the  discount  scale 
should  remain  at  1.54  per  cent  until 
the  result  of  the  inquiry  was  known 
and  backdated  to  October  1980. 
However,  documents  received  from 
DHSS  officials  made  it  look  as  though 
the  inquiry  would  go  on  until 
doomsday.  The  planned  sample  of  200 
pharmacies  would  have  to  be  increased 
to  perhaps  600  and  the  inquiry  would 
go  on  for  years.  "That  is  neither  in 
your  interests  nor  ours". 

The  Department  was  prepared  to 
claw  back  immediately  discounts 
some  pharmacists  were  receiving,  but 
Mr  Sharpe  contrasted  its  attitude  with 
the  time  property  costs  had  been 
outstanding.  This  issue  appeared  to  be 
lost  in  the  depths  of  the  Inland 
Revenue.  When  Dr  Vaughan 
interjected  that  the  question  was  back 
with  the  Department,  Mr  Sharpe 
congratulated  him  on  "exhuming"  it. 

The  Department's  proposals  on 
notional  salary  amounted  to 
discrimination  between  employer  and 
employee.  The  employee  salaries  were 
true  costs  (index  18.3  per  cent),  but  it 
was  planned  to  fix  employers'  salaries 
at  14  per  cent — the  public  sector 
average.  Mr  Sharpe  suggested  in  that 
case  the  Minister  might  offer 
pharmacists  index-linked  pensions! 

He  went  on  to  point  out  that 
Government  policy  said  private 
enterprise  should  be  the  criterion  by 
which  standards  were  judged.  In  respect 
of  rational  location  the  point  was 
made  that  pharmacists  should  be 
prepared  for  private  enterprise  risks; 
it  appeared  the  Government  was 
prepared  to  use  one  phrase  for  one  set 
of  circumstances  and  another  phrase 
for  another  set. 

DHSS  offer  and  PSNC  replies  p474 
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LPC  CONFERENCE 


Delegates  back  PSNC  in 
rejecting  DHSS  package 


The  following  is  the  text  of 
Dr  Vaughan's  letter  to  PSNC,  dated 
March  6,  and  (in  italics)  the  PSNC's 
views  from  an  emergency  meeting  on 
March  7.  These  views  were  endorsed 
by  the  LPC  conference. 

Accrued  balance  from  earlier  years. 

I  accept  that  there  was  a  genuine 
misunderstanding  about  the  £2.1m 
accrued  balance  from  earlier  years, 
which  we  had  understood  you  would 
forego  as  part  of  the  last  summer's 
settlement  to  "Wipe  the  slate  clean", 
but  which  quite  clearly  you  had 
expected  to  retain.  In  the 
circumstances,  I  agree  that  you  should 
have  this  sum — subject  to  what  I  say 
below  about  recovery  of  discounts. 
That  any  connection  between  the 
accrued  balance  from  earlier  years 
(£2.1  m  at  June  30,  1980)  and  an 
increased  interim  scale  (5  per  cent 
overall)  be  rejected. 

Discounts.  It  is  now  apparent  that  a 
discount  inquiry  should  be  held  as 
soon  as  possible.  I  gather  that  discounts 
are  now  running  at  a  level  of  £25m 
to  £28m  per  year.  Looking  at  the 
situation  overall  and  as  a  result  off 
recent  announcements  by 
pharmaceutical  wholesalers,  I  think  it 
would  be  right  to  introduce  an  interim 
recovery  of  discounts  at  an  average 
level  of  5  per  cent,  starting  with  the 
March  prescriptions.  When  we  know 
the  result  of  the  inquiry  we  may  have 
to  adjust  payments  either  way. 
That  the  proposed  interim  increase  in 
the  discount  scale  be  rejected. 
Notional  salary.  In  the  present 
economic  circumstances,  it  would  not 
be  reasonable  for  pharmacists  to  have 
an  increase  for  1980  greater  than  that 
applied  to  the  public  service.  As  I 
have  explained  to  you,  therefore,  I 
must  agree  to  14  per  cent  over  the 
1979  figure.  I  appreciate  the  need  for 
contractors  to  know  in  advance  the 
likely  levels  at  which  costs  Will  be 
reimbursed.  I  hope,  therefore,  that  it 
Will  be  helpful  for  your  members  to 
know  that  in  respect  off  1981  we  shall 
again  be  looking  for  an  increase  in 
notional  salary  in  line  With  pay 
settlements  generally  in  the  NHS  and 
that  there  cannot  be  an  automatic 
link  With  a  particular  group  of  staff 
in  the  private  sector. 
That  the  arbitrary  increase  applied  to 
the  notional  salary  of  proprietor 


pharmacists  for  1980  be  rejected  and 
that,  for  the  future,  no  arbitrary 
linking  of  NHS  remuneration  to  the 
public  sector  be  accepted. 
Review  panel.  I  know  that  a  lot  of 
people  want  to  see  the  review  panel 
set  up  as  soon  as  possible.  So  do  I. 
I  am  as  anxious  as  any  of  your 
members  to  have  it  set  up  quickly. 
Also  I  hope  that  your  members  will 
have  been  reassured  by  your  statement 
in  the  Pharmaceutical  Journal  of 
February  21.  As  you  say,  it  has  been 
difficult  to  identify  people  who  would 
be  acceptable.  We  now  wait  only  a 
recommendation  from  the  president 
of  the  Law  Society  for  the  chairman 
of  the  Panel. 

That  the  chairman  of  the  pharmacy 


review  panel  nominated  by  the 
president  of  the  Law  Society  and 
notified  to  PSNC  be  accepted. 

Child-resistant  containers.  Happily  we 
have  settled  the  question  of  payments 
and  the  extended  use  of  CRCs  is  going 
ahead  as  planned.  The  additional 
container  allowance  of  0.3p  will  apply 
to  all  prescriptions  dispensed  in  CRCs 
on  or  after  March  1,  1981.  We  should 
all  do  our  best  to  see  that  the  general 
inquiry  into  container  costs  goes 
ahead  as  fast  as  possible. 
That  representations  be  made  to 
DHSS  that  the  interim  increase  in 
respect  of  CRCs  be  confirmed;  any 
adjustment  to  the  container  allowance 
to  be  applied  from  the  date  of  the 
inquiry. 

PSNC  added  the  following  comment: 
That  serious  concern  be  expressed  to 
DHSS  at  the  absence  of  any  mention 
in  the  letter  of  the  dispute  regarding 
property  costs  especially  as  this  has 
been  outstanding  since  1973. 


Doctor  dispensing  main  grievance 


Many  written  questions  were 
submitted  for  the  Minister  to  answer, 
but  after  the  first  one  or  two  he 
expressed  a  preference  to  hear  directly 
from  contractors.  He  was  not 
disappointed  and  the  strength  of  feeling 
backing  PSNC's  hand  was  clearly 
demonstrated  by  a  queue  of  delegates 
at  the  microphone.. 

Rural  dispensing  proved  to  be  a 
major  topic  and  the  Minister  was  asked 
to  reaffirm  the  principle  that 
pharmacists  should  undertake  NHS 
dispensing.  He  did  so.  Warned  that 
dispensing  in  rural  areas  may  be 
carried  out  by  unqualified  staff  without 
adequate  supervision,  he  promised  to 
take  note. 

Mr  S.  Bubb,  Dorset,  pointed  out 
that  dispensing  doctors  setting  up  in 
practice  received  all  their  property 
costs,  their  rent  and  rates,  and  70  per 
cent  of  wages.  The  pharmacist  had 
to  pay  everything  and  was  reimbursed 
through  his  fees — yet  the  doctor 
received  fees  equal  to  those  of  the 
pharmacist. 

Mr  L.  Simpson,  Devon,  asked  the 
Minister  to  check  doctors'  lists  to  see 
that  dispensing  patients  did  not  live  in 
urban  areas. 

Mr  W.  A.  Beanland,  Lancashire, 
asked  the  Minister  to  consider 
abandoning  the  placing  of  a  financial 
barrier  between  the  patient  and  his 
treatment  as  a  means  of  controlling 
drug  costs.  It  had  never  worked — it 


led  to  profligate  prescribing  and 
pharmacists  were  receiving  insults. 
The  answer  was  to  ensure  that 
quantities  prescribed  were  reasonable 
for  the  treatment. 

Mr  M.  James,  Essex,  expressed 
lack  of  confidence  in  the  Department'; 
officials  and  asked  the  Minister  to 
inquire  into  the  apparent  bias  against 
the  profession  within  the  DHSS. 

Mr  G.  Hill,  Wiltshire,  felt  that 
lip-service  was  being  paid  to  the 
profession's  role — it  was  held  in  high 
respect  by  the  public  but  this  fact  was 
being  exploited.  "If  you  believe  we 
are  the  guardians  of  medicines,  do 
something  about  medicines  being  sold 
everywhere,"  he  said.  Nothing  was 
being  done  to  protect  the  profession — 
"You  are  using  us  to  get  things  done 
as  cheaply  as  possible". 

Summing  up,  Mr  Sharpe  said 
dispensing  should  not  have  to  be 
subsidised  by  commercial  activities. 
In  respect  of  saving  money  for  the 
NHS,  pharmacists  had  consistently 
advocated  the  triple  prescription  form, 
but  had  in  the  main  been  ignored  by 
DHSS  officials. 

Further  conference  report  on  p503: — 
End  of  the  big  dipper;  rural 
compensation  fund;  replacement  costs 
for  drugs;  fate  of  LPC  resolutions. 
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Updated 
Product  Range 

We  are  progressively  rationalising  our 
wide  product  range  in  line  with  modern 
dispensing  needs. 

A  number  of  newer  generics 
have  already  been  introduced  as 
part  of  a  continuing  product  develop- 
ment programme  designed  to  keep 
abreast  of  changing  pharmaceutical 
practice. 

Your  Evans  representative 
will  be  pleased  to  provide  further 
information  together  with  details 
of  special  offers. 

Run  by  pharmacists 
for  pharmacists 


Evans  Medical  Limited  891-995  Greenford  Road,  Greenford,  Middlesex  UB6  OHE  Telephone:  01-422  3434 
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RoC.  Taking  the  risks  out  of  beauty  products. 


RoC  Laboratories  have 
spent  the  past  30  years 
developing  a  head-to-toe  range 
of  hypo-allergenic  beauty 
products  and  have  become  the 
leading  french  company  in  this 
field. 

All  RoC  products  are 
formulated  to  stringent 
medical  standards.  They 
contain  no  perfume 
whatsoever  because  some 
women  suffer  allergic  reactions 
to  perfumes.  Colours  are 
carefully  selected  for  tolerance 
and  compatibility  and  every 
preparation  is  rigorously  tested 
for  safety. 


RoC  cleansers.  Safe 
products  for  delicate  skins. 

Many  of  your  customers  have 
delicate  skin,  which  means  that 
they  need  a  preparation 
adapted  to  the  particular  needs 
of  their  skin  type.  RoC  offers  a 
choice  of  cleansers  and  tonics 
formulated  for  different  skin 
types  (oily,  combination,  dry 
and  very  dry). 

Cleansers  are  either  of  the 
"oil-in-water"  or  "water-in-oil" 
type.  Alcohol  is  included  in 
tonics  for  oily  and  for 
combination  skins,  but  not  in 
those  for  the  more  fragile,  dry 
and  very  dry  skins. 


RoC.  A  gentle  way 
to  remove  eye  make-up. 

The  skin  around  the  eyes  is  the 
most  delicate  part  of  the  face, 
which  means  a  special  product 
must  be  used  to  remove  eye 
make-up.  RoC  has  formulated 
two  extremely  gentle,  oil-free 
preparations  to  cleanse  in 
perfect  safety :  a  gel  and  a 
lotion.  They  are  both  equally 
efficient  and  ideal  for  contact 
lens  wearers,  only  the 
presentation  is  different  to 
satisfy  your  customer's 
personal  preferences. 


RpC 

HYPO-ALLERGENIC  BEAUTY  PREPARATIONS  WITHOUT  PERFUME 

MADE  IN  FRANCE 

AVAILABLE  AT  CHEMISTS  AND  OTHER  SELECTED  OUTLETS 


LABORATOIRES  ROC  (UK)  LTD.  46  MOUNT  STREET  LONDON  WIY  6EJ.  TEL.  01-493  778 
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February  closures 

The  net  loss  of  pharmacies  in  February 
was  16 — the  same  as  in  January. 
Although  this  means  that  net  closures 
so  far  this  year  have  already  exceeded 
the  total  for  1980,  closure  figures  for 
the  first  two  months  of  last  year  were 
also  high— 19  and  20. 

February  corrections  to  the 
Pharmaceutical  Society's  register  show 
that  in  England  18  pharmacies  opened 
up,  four  of  which  were  in  London, 
and  23  pharmacies  closed  down  (three 
in  London).  In  Scotland  one  opened 
up  and  ten  closed  down  with  two 
closing  down  in  Wales. 

These  corrections  bring  the  number 
of  registered  pharmacies  in  Great 
Britain  to  10,594  at  the  end  of 
February.  ■ 

Tariff  changes 

Several  changes  to  the  Dental 
Practitioner  Formulary  are  included 
in  the  1981  Drug  Tariff.  New  additions 
are  mefenamic  acid  capsules, 
chlorhexidine  mouthwash  compound 
DPF,  amoxycillin  oral  powder  DPF, 
carbamazepine  tablets,  oxytetracycline 
tablets  and  promethazine  hydrochloride 
tablets.  Eythromycin  capsules  have 
been  deleted. 

Parts  V  and  VI  of  the  Tariff  have 
been  amended  to  bring  them  into  line 
with  the  1980  British  Pharmacopoeia. 
Items  listed  under  the  headings  acids 
and  oils  in  Part  V  have  been  placed 
alphabetically  within  VA  and  VB,  and 
there  are  changes  to  titles  and 
specifications. 

A  new  hosiery  sizing  system  has 
been  introduced  for  one-way  stretch 
thigh  stockings  and  two-way  stretch 
flatbed  knit  thigh  stockings. 


Evans  recall 


Evans  Medical  have  discovered  that  a 
small  number  of  correctly  labelled 
2m'l  sodium  citrate  BP  3.8  per  cent 
ampoules  have  been  inadvertently 
packed  into  cartons  labelled 
diamorphine  hydrochloride  BP  30mg. 
These  cartons  are  overprinted  with  the 
sodium  citrate  batch  number  ODP 
093  or  OEP  094. 

All  wholesalers,  and  hospital/ 
retail  pharmacies  have  been  asked  to 
withdraw  any  of  the  incorrectly 
packed  cartons  from  their  stock  and 
return  through  the  normal  recall 
procedure. 

It  is  stressed  that  ampoules  packed 
in  cartons  labelled  sodium  citrate  with 
the  above  batch  numbers  are  perfectly 
satisfactory,  and  there  is  no  possibility 
of  their  containing  diamorphine. 


TOPICAL  REFLECTIONS 

By  Xrayser 

since  anyone  who  can  buy  150  pairs 
of  Scholl  sandals  is  way  above  my 
league  he  will  have  more  buying  power 
than  I,  and  will  be  able  to  use  his 
commercial  clout  to  good  effect 
around  the  rep's  ears  if  he  feels  it  is 
worthwhile. 


Trojan  horse? 


I  met  our  delegate  to  the  LPC 
conference  on  Monday  evening  and 
by  all  accounts  it  was  a  fair  old  do. 
One  of  those  rare  political  occasions, 
he  admitted,  on  which  he  actually 
enjoyed  himself. 

Why  so  different  this  time?  You've 
got  it  .  .  .  the  Minister  for  Health  was 
on  the  agenda  and  for  once  there  was 
an  opportunity  to  vent  spleens  on  the 
source  of  our  troubles  rather  than  on 
our  negotiators.  Seems  the  good 
Doctor  was  quite  taken  aback  by  his 
reception,  and  I  can't  wait  to  read  the 
reports. 

However,  I'm  told  the  Minister  did 
manage  to  protest  his  innocence  and 
my  friend  got  the  distinct  impression 
he  thought  all  along  he'd  been  our 
friend  working  on  the  inside  ...  if 
you  get  my  drift. 

But  talking  of  reports,  did  you  see 
anything  of  the  Minister's  crucifixion 
in  the  national  media?  Maybe  I  missed 
something — but  I  did  catch  a  snippet 
on  the  radio  about  £100m  we  could 
save  on  the  drugs  bill  if  we  were 
smart.  Said  on  Sunday  at  a 
pharmaceutical  conference  it  was. 
One  up  to  the  Minister,  I'd  say. 


Scholled  down  the ..? 


Last  week's  footcare  articles  reminded 
me  that  recently  I  received  a  letter 
from  a  pharmacist  commiserating  with 
me  over  the  raw  deal  I  felt  I  had  at 
the  hands  of  Olympus  and  Polaroid. 

"How  nice,"  I  thought,  "I'm  not 
entirely  alone."  But  he  went  on  to 
ask  if  I  had  been  approached  by  the 
Scholl's  rep  with  their  1981  "bonus?" 
I  quote.  .  .  ."I  unfortunately  fell  for 
the  sales  pitch  and  bought  Scholls 
sandals  to  the  value  of  £750  (whew!  ) 
at  cost  price  expecting  a  10  per  cent 
discount  for  bulk  purchase,  only  to 
find  When  the  invoice  arrived,  that 
the  only  discount  was  10  per  cent  which 
could  be  deducted  from  the  total  as  a 
settlement  if  paid  by  April!  Perhaps 
you  could  make  others  aware  of  this?" 

Are  you  aware  of  this?  I  hate  to 
comment  (as  you  all  know)  but  in 
reading  and  re-reading  this  letter  I 
find  myself  wondering  what  exactly 
we  should  be  aware  of,  for  as  far  as  I 
can  see  he  was  offered  a  10  per  cent 
discount,  which  he  accepted,  but  is  now 
griping  because  it  is  conditional  on 
paying  the  bill  by  April.  But  plainly, 


Now  you  see  it ... 


I  thought  we'd  seen  everything  by  way 
of  wholesaler  discounts.  But  changing 
terms  before  they've  even  been 
introduced? 

I  suppose  Sangers  did  feel  the  need 
to  meet  competition,  but  now  I've 
received  a  new  letter  from  Vestric  as 
well  (at  least  we  had  their  terms  for  a 
couple  of  months)  and  a  phone  call 
from  my  local  supplier. 

It's  mad.  Just  now  I'm  not  even 
sure  what  I  paid  for  my  stock  last 
week — and  next  week  seems  to  be  in 
the  lap  of  the  Gods.  If  PSNC  concedes 
a  new  discount  inquiry  now.  .  .  .  ■ 


EQUIPMENT 


60  units/minute  for 
strip  packager 


Kirby  Lester  have  introduced  a  new 
strip  packaging  system  called  the  Cadet 
which  is  capable  of  producing  up  to 
60  unit  doses  per  minute. 

Tablets  or  capsules  are  individually 
packaged  in  a  sealed  envelope  of  foil 
on  one  side  and  transparent  palstic  on 
the  other.  The  Cadet  simultaneously 
seals  and  labels  each  unit  dose  with 
the  name  of  the  medication  and  any 
other  details  required. 

Designed  for  use  in  hospitals, 
nursing  homes  etc.  it  weighs  45  lbs. 
measures  9  x  18  x  12  ins  and  operates 
electrically.  Price  is  £2.295  including 
a  one  year  guarantee.  Kirby  Lester 
Electronics  Ltd,  Ellen  Street.  Osborne 
Industrial  Estate,  Oldham,  Lanes.  ■ 
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COUNTERPOINTS 


Mum  Quick  Dry  goes  national 
after  Southern  test  market 


Bristol-Myers  are  launching  Mum 
Quick  Dry  nationally,  following  What 
they  describe  as  an  outstandingly 
successful  test  market. 

Quick  Dry  roll-on  deodorant 
antiperspirant  was  introduced  into  the 
Southern  television  area  last  year 
(C&D,  May  17,  p810).  It  is  an  alcohol- 
based  deodorant  with  four  fragrances — 
forest  breeze  (green)  dawn  sky  (pink), 
azure  (blue)  and  wild  orchid  (gold). 
There  is  one  size,  30ml — and  retail 
prices  are  the  same  as  for  standard 
30ml  Mum. 

The  product  was  developed  to 
appeal  primarily  to  young  consumers 
(16-34)  using  other  alcohol-based 
rol'l-ons  and  aerosols.  The  test-launch 
objective  was  a  5  per  cent  volume 
share  and  Bristol-Myers  claim  that  a 
4.5  per  cent  share  was  achieved  after 
only  eight  months.  Exceptional  levels 
of  repeat  purchase  were  seen,  they  say, 
with  two-thirds  of  the  trialists  stating 
they  would  definitely  buy  again.  The 


company  predicts  a  5  per  cent  brand 
share  of  the  total  deodorant  market  for 
Quick  Dry  in  1981  with  a  net  share 
increase  of  3.5  per  cent  for  the  whole 
Mum  range. 

Advertising  breaks  in  mid-April 
with  a  £600,000  national  television 
campaign,  which  will  run  throughout 
the  summer.  Quick  Dry  will  be  jointly 
advertised  with  regular  Mum,  Bristol- 
Myers  say,  to  benefit  from  the  latter's 
recognised  effectiveness.  Bristol-Myers 
Co  Ltd,  Stamford  House,  Station  Road, 
Langley,  Bucks  SL3  6EB.  ■ 


A  relaunch  for 
Right  Guard 

Gillette  Right  Guard  is  to  be 
relaunched  with  a  new  formula,  size 
and  pack  design  supported  by  an 
advertising  spend  of  £850,000.  Right 
Guard,  say,  Gillette,  is  brand  leader 
in  the  aerosol  deodorant  market  with 
a  20  per  cent  market  share. 

All  variants  have  improved 
formulae  making  the  spray  even  drier. 
Also  the  Right  Guard  double 
protection  has  been  improved  to  give 
clothes  greater  protection  against 


Softkins  activity 

Softkins  are  to  add  a  dry  baby  wipe  to 
their  range  this  month.  The  product 
will  be  made  of  the  standard  baby-wipe 
material,  but  will  be  unmoistened  and 
non-medicated.  Research,  the  company 
says,  indicates  that  pop-up  pre- 
moistened  baby  wipes  were  considered 
convenient  by  most  mothers  for  use 
outside  the  home  but  thought  to  be  a 
little  expensive  for  day  to  day  use. 
There  were  doubts  too,  about  regular 
use  of  the  product  on  a  baby's  delicate 
skin,  hence  the  dry  baby  wipes  (100 
wipes,  £0.59).  To  encourage  stocking, 
for  every  24  packs  ordered,  12  will  be 
delivered  free  of  charge.  Sellaway  Ltd, 
23  Union  Road,  West  Croydon, 
Surrey.  ■ 


Briswim's  new  look 

The  Briswim  range  of  swimming  pool 
chemicals,  has  been  repackaged.  The 
theme  of  the  packaging  and  the 
leaflet  "Superwater — pure  and  simple" 
will  be  reinforced  by  the  company's 
advertising  in  1981.  The  leaflet  sets 
out  an  economic  pool  treatment  to 
achieve  water  that  is  safe  and  pleasant 
to  swim  in  and  bright  and  clear  to 


look  at.  Robert  R.  Bartlett  &  Sons 
Ltd,  Pucklechurch  Trading  Estate, 
Bristol  BS17  3QN.  ■ 


staining.  Pack  graphics  have  been 
updated  on  all  variants  and  the  anti- 
perspirant and  double  protection 
variants  come  with  20  per  cent  extra 
Gillette  (UK)  Ltd,  Great  West  Road, 
Isleworth,  Middlesex.  ■ 


PRESCRIPTION 
SPECIALITIES 

Calcium-Sandoz 
supplies 

Sandoz  Products  Ltd  have  confirmed 
that  Calcium-Sandoz  syrup  and 
ampoules  are  still  available.  The 
products  are  not  listed  in  MIMS  as  the 
editorial  board  considers  them  to  be 
generics.  Sandoz  Products  Ltd,  PO  Box 
Horsforth  No  4,  Calverley  Lane, 
Horsforth,  Leeds  LS18  4RP.  ■ 

Bet  aloe  injection 

Betaloc  injection  now  includes  the 
control  of  cardiac  arrhythmias  during 
anaesthesia  among  its  indications. 

The  dosage  to  prevent  the 
development  of  anaesthesias  is  2-4mg 
at  induction  by  slow  intravenous 
injection  and  the  same  dosage  can  be 
used  to  control  arrhythmias  developing 


during  anaesthesia.  Further  injections 
of  2mg  may  be  given  as  required  up 
to  a  maximum  of  lOmg. 

The  anaesthetic  selected  should 
exhibit  as  little  negative  inotropic 
activity  as  possible  (halothane/nitrous 
oxide  for  example).  Astra 
Pharmaceuticals  Ltd,  PO  Box  117, 
King  George's  Avenue,  Watford, 
Herts  WDl  7QR.  ■ 

Xylocard  range 

The  Xylocard  injection  range  now 
consists  of  the  Xylocard  lOOmg, 
containing  anhydrous  lignocaine 
hydrochloride  lOOmg  in  5ml,  which 
directly  replaces  the  2  per  cent  syringe; 
the  Xylocard  lg  (lg  in  5ml)  which 
replaces  the  20  per  cent  syringe,  and 
a  new  addition — the  Xylocard  2g  (2g 
in  10ml). 

Each  sterile,  pre-loaded  syringe  is 
individually  packed  and  the  trade  prices 
for  an  outer  of  ten  are:  lOOmg,  £11.50; 
lg  £16.70,  and  2g,  £20.  Astra 
Pharmaceuticals  Ltd,  PO  Box  117, 
King  George's  Avenue,  Watford, 
Herts  WDl  7QR.  ■ 
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COUNTERPOINTS 


Anthisan,  Brulidine  and  Brolene  Spring 
relaunched  as  OTC  lines  Thoma! 


May  &  Baker  are  to  relaunch  and 
repackage  Anthisan,  Brulidine  and 
Brolene  as  OTC  lines.  The  relaunch 
will  be  supported  by  display  material, 
including  educational  material  for 
pharmacy  staff,  promotions  and 
advertising,  the  theme  of  which  will 
be  "as  directed  by  your  pharmacist 
and  doctor".  Packaging  will  carry 
easy-to-read  instructions,  "use  by" 
and  shelf  life  dates  (now  three  years) 
together  with  the  company  logo. 

Window  units,  counter  units  and 
shelf-talkers  will  be  available  for 
display  and  a  £250,000  advertising 
campaign,  initially  for  Brulidine  and 
Anthisan,  will  run  from  April  until 
September  concentrating  on  the 
women's  Press,  outdoor  interest 


Discount  reductions 


The  following  companies  have  reduced 
their  wholesale  discounts  to  12i  per 
cent:  — 

BDH  Pharmaceuticals  Ltd, 

Cox  Continental  Ltd, 

Medo  Chemicals,  (from  April  1) 

Norgine  Ltd, 

Stuart  Pharmaceuticals, 

Syntex  Pharmaceuticals  Ltd  (12  per 

cent) 


Tasty  additions 


Cow  and  Gate  have  added  three  new 
varieties,  egg  custard,  egg  custard  and 
rice,  and  oat,  apple  and  raisin  cereal 
to  their  jar  habymeals.  Cow  &  Gate 
Ltd,  Cow  &  Gate  House,  Trowbridge, 
Wilts.  ■ 


Triple  on-pack  offer 


Kimberly-Clark  are  running  a  triple 
on-pack  offer  on  Kleenex  Super  3. 
The  offer  comprises  a  free  2m,  steel 
tape  rule  available  for  three  tear-out 


Mr  J,  Wyness,  MPS,  (centre)  of 
Southall's  Pharmacy,  Walthamstow,  was 
the  winner  ot  a  14in  portable  colour 
television  in  the  Polaroid  I  Unichem 
Christmas  Draw.  Seen  with  Mr  Wyness 
is  for  Unichem,  Mr  Golding  (left)  and 
Polaroid,  Mr  David  Sweet  (right) 


magazines  and  radio.  Below-the-line 
expenditure  is  put  at  £220,000. 

The  company  says  that  factors 
determining  the  decision  to  make 
the  products  available  OTC  include 
their  "strong  reputation  for  producing 
high  quality  and  often  unique 
products,  and  the  high  level  of 
distribution  of  Anthisan  and 
Brulidine  in  particular.  Pharmacists 
considered  the  new  packaging 
eye-catching  and  professional  and 
believed  the  RSP  of  £0.99  to  be 
entirely  acceptable.  Consumer  research 
was  also  very  positive  regarding  the 
packaging,  the  company's  reputation, 
advertising  and  product  efficacy." 
May  &  Baker  Ltd,  Dagenham,  Essex 
RM10  7XS.  ■ 


panels  from  the  tissue  packs,  a  set  of 
three  Briton  paint  brushes  obtainable 
for  one  tear-out  panel,  plus  a  cheque 
or  postal  order  for  £3.95,  and  a  chance 
to  win  one  of  a  100  Black  &  Decker 
electric  saws.  Entrants  can  win  one  of 
these  saws  by  guessing  the  number  of 
lin  oval  nails  in  a  ll|in  high  jar 
pictured  on  the  back  of  the  pack. 
Kimberly-Clark  Ltd,  Larkfield, 
Nr  Maidstone,  Kent.  ■ 


Girl  colour  activity 


Outdoor  Girl  have  extended  their 
foundation  range  to  include  matte 
velvet  foundation  (£0.77)  in  six 
standard  foundation  shades  and  have 
also  introduced  "The  navy's  in,"  a 
selection  of  colours  for  Spring  and 
Summer.  Girl  Cosmetics  Ltd,  Hook 
Rise  South,  Surbiton,  Surrey.  ■ 


offers  from 
5  Christy 

Spring  special  offers  from  the  Norman 
Hartnell  "In  Love"  range  include 
talcum  powder  and  hand  and  body 
lotion  banded  with  a  free  handbag 
perfume  and  two  sizes  of  spray  mist 
for  £2.39  and  £1.79  (recommended 
prices  £2.85  and  £2.15).  All  special 
offers  will  be  banded  with  bright  red 
tape. 

Another  offer  comprising  a  free  key 
ring  case  in  soft  green  suede,  holding 
four  keys  is  running  on  the  70ml 
Pino  Silvestre  aftershave.  Thomas 
Christy  Ltd,  North  Lane,  Alder  shot, 
Hants.  GUI 2  4QP.  ■ 


Napp  orders 


Napp  Laboratories  Ltd  wish  to  remind 
their  customers  that  orders  must  be 
processed  through  their  warehouse  and 
orders  department  at  Hill  Farm 
Avenue,  Watford  WD2  7RA;  telephone 
Garston  75255.  Only  inquiries  relating 
to  products  should  be  addressed  to  their 
medical  and  marketing  department  at 
Cambridge  Science  Park,  Milton  Road, 
Cambridge  CB4  4BH;  telephone 
Cambridge  314876.  ■ 


ON  TV 

NEXT  WEEK 


Ajax  cream  cleanser:  M,  Y,  NE 

Anadin:  All  areas 

Askit  powders:  Sc 
Ayds:  All  except  E 

Clearasil  Clearguard  lotion: 

Ln,  M,  Lc,  Y,  So,  NE 
Colgate  Dental  Cream:  All  areas 

Denivit:  Ln,  M,  Y,  WW,  So,  NE,  A 
Farley's  rusks:  All  except  E,  CI 

Heinz  baby  foods: 

All  except  U,  We,  E,  CI 
H.P.D.  meal  replacement:  All  areas 

Jeyes  Thick  Parazone: 

All  except  Lc,  WW,  We,  CI 
Lessen  One  and  Lessen  Two: 

Ln,  M,  Lc 

Paddi  Cosifits:  All  except  E 

Peaudouce:  E 
Philips  Small  Appliances:  Ln 
Selsun:  Y,  NE 

Slender:  Ln,  M,  Y,  U 

Sunsilk  shampoo:  All  areas 

Vidal  Sassoon: 

All  except  U,  CI,  E 
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COUNTERPOINTS 


Cleansing  &  moisturising  creams  Optrex  pharmacy 
added  to  Anne  French  range  merchandiser 


Two  new  products  have  been  added 
to  the  Anne  French  skin  care  range 
which  now  comprises  two  cleansing 
and  two  treatment  products. 

The  new  cleanser,  Anne  French 
deep  cleansing  cream  (50g,  £0.78),  is 
designed  to  appeal  to  women  who 
prefer  to  use  a  cream  rather  than  a 
lotion  for  cleansing  and  the  new  deep 
moisturising  cream,  (50g  £0.92),  can  be 
used  with  both  types  of  cleanser.  It  is 
described  as  having  a  modern 
lightweight  moisturising  formulation, 
suitable  for  all  skin  types. 

Glow  5  facial  mask  (75g,  £0.75)  has 
also  been  re-positioned  as  a  "special" 
treatment  product  to  complement  the 
rest  of  the  range.  Packaging  comprises 
a  white  tube  with  green  graphics 
containing  10  applications.  Sachets 
continue  to  be  available. 

Stocks  of  moisture  cream  cleanser 
(25g  tube  and  49g  jar)  and  Glow  5 
three  sachet  packs  will  be  discontinued 
when  stocks  are  exhausted. 

Advertising  support  amounting  to 
£220,000  comprising  television,  the 


Matey  activity 


Matey  and  Miss  Matey  are  to  appear 
in  a  combined  television  and  poster 
promotion  in  the  London,  Southern, 
Anglia  and  Wales  &  West  television 
areas  throughout  April.  There  will 
also  be  a  "Paint  an  adventure" 
competition  with  prizes  of  over  £1,000 
in  premium  bonds.  Two  sheets  of 
transfers  are  available  in  three  sets 
which  can  be  used  to  decorate  note 
books  and  pencil  cases  or  to  paint  a 
nautical  picture  for  the  competition. 
Entries  no  bigger  than  12inx8|in 
should  be  entered  with  two  adventure 
leaflets  from  the  special  packs  which 
will  be  available  from  early- April. 
The  competition  closes  October  31. 
Nicholas  Laboratories  Ltd,  PO  Box  17, 
225  Bath  Road,  Slough  SL1  4AU.  ■ 


On-pack  coupons 


A  coupon  offering  consumers  20p  off 
their  next  purchase  of  Polycolor, 
Polytint,  Polyblonde  or  Polyfair  is 
currently  being  enclosed  within  the 
hair  colourant  packs.  The  coupons, 


women's  Press  and  teenage  weeklies 
will  support  the  range  during  the 
launch  period.  Television  advertising 
will  run  in  two  bursts  during  May-June 
and  again  in  July.  A  bonus  of  twelve 
for  ten  will  be  available  on  the  range 
until  April  17.  International  Chemical 
Co  Ltd,  11  Chenies  Street,  London 
WC1E  JET.  ■ 


which  are  valid  until  December  31, 
are  part  of  the  instruction  leaflets  and 
can  be  redeemed  through  the 
manufacturers. 

Euthymol  toothpaste  is  also  being 
promoted  with  an  on-pack  "8p  off 
next  purchase"  coupon  valid  until 
the  end  of  the  year.  The  offer 
coincides  with  a  trade  discount. 
Halls  Hudnut,  Wood  side  Avenue, 
Eastleigh,  Hants  SO 5  4QD.  ■ 


Three  additions  to 
Rite-diet  range 

Welfare  Foods  are  introducing  three 
new  low  protein  products  into  their 
Rite-diet  range. 

Cream  filled  wafer  biscuits  (150g, 
£0.82),  sweet  biscuits  (150g,  £0.73)  and 
pasta  (250g,  £0.47)  are  gluten-free, 
lactose-free,  milk-free  and  egg-free. 
They  can  be  used  in  the  dietary 
management  of  phenylketonuria, 
renal  failure,  liver  failure,  liver 
cirrhosis,  gluten-sensitive  enteropathies 
including  coeliac  disease  and  dermatitis 
herpetiformis.  Welfare  Foods 
(Stockport)  Ltd  63  London  Road  South, 
Poynton,  Stockport,  Cheshire.  ■ 


The  Optrex  range  is  being  repackaged 
in  a  bright  blue  and  white  livery,  to 
give  a  strong  visual  identity.  The  packs 
all  feature  the  circular  Optrex  logo 
with  pack  copy  reversed  out  white 
from  a  blue  ground. 

Optrex  are  also  introducing  a  range 
of  merchandisers  for  pharmacies. 
The  largest  of  these,  the  "Optrex  eye 
care  centre",  will  hold  several  of  each 
size  of  Optrex  lotion,  eye  bath,  eye 
drops,  eye  masks,  eye  ointment  and 
Clearine  drops.  A  small  counter 
merchandiser  containing  twelve  small 
size  Optrex  lotion  will  also  be  available 
to  encourage  self-selection  and  there 
is  an  "Eye  care  centre"  shelf  reserver. 

To  increase  consumer  interest  in 
regular  eye  care,  Optrex  are  producing 


an  eight-page  colour  booklet  with  hints 
and  information  on  eyes  and  eye  care. 
An  offer  for  monogrammed  bathroom 
towels,  in  a  choice  of  three  colours, 
is  carried  on  the  back  page  of  the 
booklet.  All  Optrex  merchandisers  are 
designed  to  hold  a  stock  of  the  books. 

It  is  planned  to  support  the  Optrex 
eye  care  range  with  a  £300,000  national 
advertising  campaign  during  Spring 
and  Summer,  details  of  which  are  not 
yet  finalised.  Optrex  Ltd,  City  Wall 
House,  Basing  View,  Basingstoke, 
Hants.  ■ 


Telescopic  brush 


Babyliss  have  introduced  a  telescopic 
curler  brush,  the  Babyliss  pocket 
curler.  When  closed  the  brush  head 
retracts  into  the  handle  protecting  the 
combs.  Fitted  with  a  multi-voltage 
element  (100-240  volts)  the  pocket 
curler  brush  the  Babyliss  pocket 
allowing  it  to  curl  in  either  direction 
without  tangling  and  is  available  either 
with  a  box  (£8.95)  or  without  (£7.75). 
Standring  Son  &  Co  Ltd,  101  Spring 
Bank,  Hull  HU3  1BJ.  ■ 
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/our  May  &  Baker  Medical  Representative  will  spill  the  beans  between,  18th  March  and  3rd  April.  EE3May**^Dagenham/  Essex. 


THE  1980  TOP  FIVE 

1. 

NAPCOLOUR  LIMITED,  CHESTER. 

2. 

Grunwick  Processing  Labs  Limited,  London. 

3. 

Napcolour  Limited,  Ormskirk. 

4. 

S.  H.  Shayler  Limited,  Carterton,  Oxford. 

5. 

T.  Cooper  (Harrow)  Limited. 

The  Kodak  Award  for  Quality  is  open  to  all  independent  photofinishers  who  use 
'Ektacolor'  Paper  and  formulated  chemicals.  Kodak  and  its  subsidiary  companies  are 
excluded.  All  photofinishers  who  regularly  and  continuously  return  full  sets  of  quality 
monitoring  strips  to  the  Kodak  Finisher  Monitoring  Service  are  automatically  included  in 
the  scheme,  which  runs  from  April  to  October  1980. 

|Q  THE  KODAK  AWARD  FOR  QUALITY 

Kodak  and  Ektacolor  are  trade  marks. 
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Winner  of  the  1980 
Kodak  Award  for  Quality 
to  Photofinishers 

Superb  consistency  has  won  the  Napcolour  Chester 
.aboratory  the  1980  Kodak  Award  for  Quality 

A  magnificent  performance  worthy  of  our  warmest 
:ongratulations. 

We're  sure,  though,  that  Napcolour  Chester  will  spare  a  thought 
Drthe  runners-up.  After  all,  it's  the  performance  of  those  other 
)hotofinishers  which  makes  Napcolour's  achievement  so 
:ommendable. 

Congratulations,  then,  to  one  and  all. 

And  if  your  name  isn't  here,  maybe  we'll  see  it  same  time,  same 
)lace,  next  year 
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Last  year,  it's  estimated  that 
over 300,000 break-ins  took 
place  in  commercial  and  indus- 
trial premises  in  Britain. 

To  a  vandal  or  thief,  darkness 
is  a  great  ally  for  concealment 
and  escape.  Bright  lights  are 
not  welcome.  If  more  people 
use  lighting  as  part  of  a  security 


system,  their  chances  of  attract-  cheap  ] 

ing  trouble  at  night  would  be  stocks 

gready  reduced.  premis 

Security  lighting  needn't  bonus 

cost  much.  For  a  start,  a  well-  portun 

placed  light  bulb,  left  on  over-  Th 

night,  costs  around  50p  a  week  your  E 

-  fluorescent  lights  even  less.  tell  yoi 

*******    ^^-i^Whichisvery  ing  as  i 

8 ■ " '.^^vf . '.^^^Ik  thei 
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cheap  protection  against  loss  of 
stock  and  damage  to  your 
premises.  And  you  get  the 
bonus  of  additional  display  op- 
portunities too. 

The  people  to  help  you  are 
your  Electricity  Board,  who  can 
tell  you  more  about  electric  light- 
ing as  a  deterrent . . .  and  your 
local  police  crime  prevention 
officer,  who  can  advise  you  on 
security  matters  generally. 

Thieves  make  the  most  of 
jkthe  dark.  So  use  energy 
Ijkwisely  Lock  Up.  Light  Up. 

/  s  SECURElllCflfflC 

\  The  h  Itrtrirify  Con  mil.  h  upland  and  \\  dh*. 


If  you  don't  turn  on  a  night  light, 
someone  else  might. 
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COUNTERPOINTS 


Aziza  eye  shadow  trios  and 
Cachet  competition 


Prince  Matchabelli  are  introducing 
Aziza  eye  shadow  trios  in  both  the 
Soft  Touch  and  Frosty  Lustre 
collections. 

The  two  Soft  Touch  combinations 
(£1.95)  are  heather  plum  which 
combines  deep  plum  shades  with  a 
delicate  pink  highlighter,  and 
iced  pastel  which  has  blue  shades 
together  with  a  flamingo  pink 
highlighter.  In  the  Frosty  Lustre 
trios  (£2.25)  peachy  bronze  combines 
bronze  and  amber  shades  with  a 
salmon  pink  colour  for  highlights, 
while  dusky  plum  has  mulberry  and 
blue  shades  and  a  silver-grey 
highlighter. 

Leaflets  showing  how  to  apply 
the  shadows  for  a  co-ordinated  look, 
will  accompany  the  trios  and  a  full 
range  of  testers  will  also  be  available. 

Cachet  is  being  promoted  at  POS 
with  a  competition  called  "Your 
special  sentiments".  The  first  prize  is 


a  portrait  of  the  winner  or  of 
"someone  she  loves".  Prince 
Matchabelli,  PO  Box  242,  Consort 
House,  Victoria  Street,  Windsor, 
Berks  SL4  1EX.  ■ 


Wella  neck  chain 

Wella  are  promoting  Ultra  Care 
conditioner  with  an  offer  entitling 
the  ^consumer  who  purchases  over 
£2.00  worth  of  Ultra  Care  to  send 
for  a  free  22ct  gold  plated  neck 
chain  in  a  choice  of  three  styles. 
Leaflets  will  be  available  at  POS  for 
the  consumer  to  send  to  the  address 
given  along  with  proof  of  purchase 
comprising  packet  fronts  from  the 
Ultra  Care  high  performance 
conditioner  or  hair  pack.  The 
jewellery  will  be  despatched  within 
28  days. 

POS  display  material  comprises 
a  printed  header  card  to  fit  the 
existing  allocator  showing  the  three 
designs  of  neck  chain  available,  a 
printed  shelf  strip  and  consumer 
leaflets.  The  offer  runs  until  July  31. 
Wella  (UK)  Ltd,  Wella  Road, 
Basingstoke,  Hants.  ■ 

Agfa  film  bonus  and 
advertising  help 

Agfa-Gevaert  have  launched  a  dealer 
advertising  campaign  in  which  they 
are  offering  50  per  cent  of  the 
money  spent  promoting  Agfa's 
Optima  35mm  compact  cameras.  The 


company  will  also  supply  blocks  or 
artwork  for  dealers'  advertisements  in 
local  newspapers. 

Agfa  are  also  offering 
introductory  and  bulk  order 
discounts  to  dealers  who  order  their 
new  Agfapan  Vario-XL  Professional 
35mm  "miracle"  black-and-white 
film  (C&D,  last  week,  p339).  The  film 
is  offered  at  the  introductory  price  of 
10  films  for  £10,  plus  VAT,  which  is 
33i  per  cent  discount  off  the  basic 
price  of  £1.50.  For  additional  supplies 
of  Vario-XL  film,  in  multiples  of  10 
up  to  100  films,  the  discount  is  20  per 
cent,  making  the  basic  price  £1.20 
per  film,  plus  VAT.  The  offer  is 
open  until  April  30.  Agfa-Gevaert 
Ltd,  Great  West  Road,  Brentford, 
Middx. 


Ten-o-six  samples 

Ten-o-six  is  to  be  supported  by  a 
sampling  campaign  for  deep  pore 
cleanser  in  Jackie  and  moisturising 
lotion  in  Look  Now  magazine.  This 
sampling  exercise  coincides  with  a 
retail  promotion,  first  prize  being  a 
holiday  for  two  in  California. 
Advertisements  in  women's  and 
teenage  magazines  are  scheduled  until 
early  summer.  Eyelure  Ltd,  Grange 
Industrial  Estate,  Llanfrechfa  Way, 
Cwmbran,  Gwent.  ■ 


Roc  additions  to 
sun  care  range 

Roc  have  introduced  two  anti-sun 
products,  total  sunscreen  sport  cream 
(30ml,  £2.65)  and  anti-sun  foundation 
(30ml,  £3.90). 

The  sport  cream  is  available, 
colourless  or  tinted  for  use  in  intense 
sunshine  and,  with  a  protection  factor 
of  7A  +  B,  will  protect  the  skin  against 
UVB,  UVA  and  visible  rays. 
Roc  anti-sun  foundation,  the  company 
says,  gives  smooth  even  coverage  and 
will  disguise  uneven  pigmentation  and 
redness.  With  a  protection  factor  of 
5A  +  B  the  foundation  is  available  in 
two  shades  for  fair  and  dark  skins 
Laboratoires  Roc  (UK)  Ltd,  Avis  Way, 
Newhaven,  Sussex  BN9  01 X.  ■ 

Milk  of  Magnesia 
promotions 

Sterling  Health  are  to  advertise  Milk 
of  Magnesia  liquid  in  women's 
magazines  from  April.  The 
advertisements  will  appear  in 
fourteen  women's  magazines, 
including  Woman's  Own,  Family 
Circle,  Woman  &  Home  and  Parents. 

A  pharmacy-only  counter  unit 
has  been  produced  for  both  the  liquid 
and  tablets.  The  unit  offers 
consumers  a  free  leaflet  providing 
information  on  "Safety  in  the  home", 


particularly  the  safety  of  young 
cnildren. 

The  units  will  hold  six  30-tablet 
packs  and  three  100ml  bottles. 
They  are  available  from  company 
representatives  during  March. 
Sterling  Health,  St.  Mark's  Hill, 
Surbiton,  Surrey  KT6  4PH.  ■ 
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New  variant  for 
Soft  &  Gentle 

Colgate  Palmolive  have  added  a  new 
variant,  Misty  Amber,  to  the 
Soft  &  Gentle  anti-perspirant  aerosol 
range. 

The  company  believes  that  the 
unique  feminine  position  of 
Soft  &  Gentle,  the  only  anti-perspirant 
to  claim  a  "non-sting  even  after 
shaving"  benefit,  has  been  a  major 


contribution  to  the  brand's  success 
in  a  market  where  75  per  cent  of  all 
purchasers  are  female.  Soft  &  Gentle, 
they  say,  took  a  9.7  value  share  of 
the  aerosol  sector  in  1980,  within 
1.2  share  points  of  the  Sure  aerosol. 

The  launch  of  the  new  variant 
will  be  supported  with  a  national 
women's  Press  campaign  using  the 
top  10  women's  magazines.  The 
advert  will  incorporate  a  lOp  off 
consumer  coupon.  At  the  same  time, 
the  Soft  &  Gentle  roll-on  range  has 
been  re-designed  to  give  closer 


My  daughter's  cars 
were  pierced 
at  a 

djenjist 


When  I  discovered  my  local  chemist  was  now 
doing  Ear  Piercing  I  knew  straight  away-"that 
was  where  I  would  take  Katie  when  she  wanted 
L  to  have  her  ears  pierced." 

wa   Chemists  know  about  hygiene  and  sterility 
%  so  it  gives  you  the  confidence  you  need,  and 
with  the  new  Inverness  Automatic  System 
Katie  hardly  felt  a  thing. 
A  chemist's  shop  is  the  natural  place  for 
Ear  Piercing.  So  why  don't  you  start?  It's 
so  simple,  so  profitable,  and  customers 
will  come  from  miles  around. 


Please  send  me  the  Inverness  brochure 

Please  ask  a  representative  to  telephone  me  to  arrange 

a  no  obligation  demonstration 


Name  

Address. 


PEOPLE  TRUST 
CHEMISTS 


III  ill 


Telephone  No.. 


Automatic  Ear  Piercing  System 

Ln 

Louis  Marcel  Ltd.  12  Bexley  Street,  Windsor. 
Telephone-  Windsor51336. 


identity  with  the  aerosol  range  and 
will  be  supported  by  a  similar 
advertising  campaign.  Colgate- 
Palmolive  Ltd,  76  Oxford  Street, 
London  W1A  1EN.  ■ 


'Hot  lips'  towel 
from  Listerine 


A  bath  towel,  with  a  large  pair  of 
red  lips  woven  in  the  centre,  is 
currently  being  offered  to  consumers 
as  a  Listerine  Mouthwash  promotion. 

The  50in  x  27in  blue  towels  (£3) 
feature  the  words  "Listerine  Hot  Lips" 
in  red  around  the  lips  which  were 
featured  in  a  previous  poster  advertising 
campaign. 

"We  know  that  people  who  like 
Listerine  do  respond  well  to  this 
tongue-in-cheek  humour  which  has 
always  been  successfully  used  in  our 
advertising  campaigns  and  which 
appeals  to  a  large  number  of  our 
target  market,"  said  David  Larder, 
product  manager.  Halls  Hudnut. 

"This  type  of  offer  also  creates 
interest  around  the  brand  itself  and 
helps  to  raise  awareness  of  the  need 
for  regular  oral  hygiene." 

Special  neck-tags  will  be  carried  on 
the  four  Listerine  sizes  promoting  the 
offer  which  is  open  until  November  30. 
Halls  Hudnut,  Woodside  Avenue, 
Eastleigh,  Hants  SOS  4QD.  ■ 


Suleo  formulation 

Jeyes  have  reformulated  Suleo  lice 
treatment  shampoo  and  improved  the 
packaging.  The  new  formulation  is 
dark  green  in  colour  with  a  medicated 
fragrance  and  the  carton  is  gloss 
finished  to  give  greater  shelf  impact. 
Packs  are  bar  coded  and  carry  a 
"New  formulation"  flash.  Suleo  is 
now  also  available  in  a  shrink-wrapped 
tray  for  ease  of  display.  Jeyes  Ltd, 
Brunei  Way,  Thetford,  Norfolk.  ■ 


Cab  drivers  campaign 

Advertising  for  Cabdrivers  diabetic 
linctus  continues  through  March  in 
the  Sunday  Mirror,  Sunday  People 
and  News  of  the  World.  During 
April  the  linctus  will  be  advertised  in 
Balance,  the  magazine  of  the  British 
Diabetic  Association.  Ford,  Jackson 
&  Co  (Sales)  Ltd,  Church  Street, 
Castleford,  West  Yorks.  ■ 
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It's  a  sound  that  was  first  heard  across  Britain  last  year,  when  Sensodyne 
toothbrushes  were  advertised  on  radio,  resulting  in  a  sensational  increase  in  sales. 
It's  the  sound  of  people  happily  brushing  their  teeth  with  Sensodyne 
toothbrushes  -  and  if  you  happen  to  be  selling  toothbrushes,  it's  the  happy 
sound  of  the  cash  register  clocking  up  sales. 
Now  the  Sensodyne  Sound  is  abroad  again,  with  a  new  radio  campaign 
due  to  break  in  April  and  run  through  into  May  in  all  the  radio  stations  in  the 

ILR  network.  And  to  make  the  sound  even  more  like  music  to  your  ears, 
Sensodyne  toothbrushes  are  on  bonus  now.  Our  representative  will  be  calling 
with  details  of  the  bonus  terms  and  our  special  package  deal  with  free  display 
unit.  Alternatively,  call  us  on  Hatfield  61151  for  details. 
Sensodyne  Toothpaste,  another  high-flyer  from  the  Sensodyne  stable, 

is  also  on  bonus  for  the  same  period.  • 
_^MB^_r  I      We're  continuing  to  promote  Sensodyne 

jmr-  -  -  —      -       products  heavily  to  the  dental  profession,  with 
g^Yllll  *  sBF      year-round  press  advertising,  lots  of  direct  mail 

and  high-priority  presentations  by  our  dental 
f&yAMflffiyWHH'pr        representative  force. 
j|Kij[2lffl^gj^jte^;  That's  a  lot  of  action.  Why  not  get  a  piece  of  it 

"   I  now,  when  the  terms  are  so  good? 

Sensodyne  Toothbrushes 

-simply  the  best 

Stafford-Miller  Ltd.,  Hatfield,  Herts.  Telephone  Hatfield  61151 


Just  watch 


Kotex  Mini's  1980  sales  were  30%  up  on  1979.  And  going  up. 

In  the  fastest  growing  sanpro  market  sector  (secondary  protection)  Mini's 
have  been  moving  faster  than  ever. 

Proving  consumer  satisfaction  with  their  performance,  as  the  perfect, 
economical  answer  for  end-of-period  use. 

So  this  year  we're  putting  more  money  behind  our  highly  visible  advertising. 

Make  sure  you're  well  stocked:1"  And  just  watch  your 
sales  accelerate. 

"Packed  in  dozens.  *TrjdcmjrksKimberl>-CbrkCorp.MadeinEnglandbyKimbcrly-Clark®Lld. 


HOUSEHOLD  INSECTICIDES 


A  static  market 
hoping  for  some 
summer  sun 


House  flies  were  bothered  more  by 
last  summer's  weather  than  by  the 
chemicals  sprayed  over  them  or 
evaporated  to  catch  them  in  flight. 
Insecticide  unit  sales  therefore  failed 
to  improve  on  the  previous  poor  year 
— though  a  slight  boost  to  market 
value  was  observed  by  some 
manufacturers.  Generally,  the 
consensus  is  that  total  sales  in  1980 
were  around  £10m  at  RSP. 

As  the  conflict  over  brand  shares 
between  the  market  leaders  is  likely 
to  continue,  the  chemist  can  expect 
little  reliable  information  on  stocking 
ratios — and  since  promised  advertising 
budgets  for  Vapona  and  Mafu  are 
very  similar  it  is  probably  best  to  be 
guided  by  past  experience  with  the 
brands.  Volume  will  again  be 
determined  mainly  by  the  climate, 
but  there  could  be  an  added  threat 
from  media  attacks  on  the  use  of 
organo-phosphorus  insecticides,  as  in 
the  Daily  Mirror,  February  23.  On  the 
other  hand,  new  products  are  appearing 
with  non-phosphorus  insecticides. 

Smith  &  Nephew  Consumer 
Products  (as  distributors)  claim  that 
Vapona  consolidated  its  dominance 
of  the  chemist  sector  of  the  market 
with  a  rise  in  sterling  brand  share 
to  50  per  cent  of  slow  release  sales 
(STATS  MR  April-September  1980). 
The  company  is  looking  to  push  its 
share  even  higher  in  1981  with  a 
record  total  marketing  spend  of 
£450,000  behind  the  brand. 

A  mono-page  Press  advertising 
campaign  aimed  at  stimulating  key 
early  season  purchase  will  run  in 
women's  and  general  interest 
magazines  in  May  and  June  while 
added  impact  at  point-of-sale  will  be 
given  by  a  new-look  pack.  The 
clear  red,  white  and  blue  design  is 
said  to  give  strong  range  identity  and 


Latest  addition  to  the  Vapona  range 

research  has  shown  that  it 
outperforms  major  competitors.  To  be 
phased  in  progressively  during  the 
summer,  the  new  packs  will  for  the 
first  time  carry  bar  coding. 

Product  manager  Steve  Eaton  says: 
"Our  advertising  campaign  will  reach 
86  per  cent  of  the  target  market  an 
average  of  seven  times  each  and  with 
our  distinctive  new  packaging  and 
promotional  activity  we  expect  to  see 
the  product  moving  off  the  shelves 
faster  than  ever  before." 

Spearheading  the  drive  for  growth 
is  the  introduction  of  the  unique 
Insectipen  (C&D  February  14,  p299). 
This  is  in  the  form  of  a  felt-tipped 
marker  pen  containing  a  new  contact 
insecticide,  cypermethrin. 

In  use,  the  consumer  draws  a 
line  across  a  smooth  surface  such 
as  window,  light  fitting  or  ceramic 
tiles:  any  insect  settling  on  or 
crossing  the  line  picks  up  a  lethal 
quantity  of  the  insecticide,  according 
to  the  manufacturers.  One  pen 
(£1.43)  will  protect  a  house  for  a 
whole  season. 

Bayer  also  claim  a  strengthened 
market  position  in  1980,  stating  that 


Mafu  increased  its  sterling  brand 
share  to  27  per  cent  (this  is  in  the 
total  market,  through  all  outlets,  and 
relies  on  a  combination  of  independent 
audit  and  company  estimates  of 
unaudited  sectors). 

For  1981,  a  total  advertising  and 
promotional  budget  of  £500,000  has 
been  again  allocated,  with  national 
television  and  outdoor  posters.  The 
spend  brings  to  £2m  the  amount 
invested  since  the  1978  launch, 
"making  Mafu  the  most  heavily- 
supported  product  in  the  market." 

The  introduction  of  Mafu  small 
space  and  increased  distribution  were 
the  major  factors  influencing  the 
brand's  continued  success  in  the 
chemist  sector.  Bayer  say  that,  small 
space  achieved  5  per  cent  of  chemists' 
slow  release  sales  in  its  first  year. 


Flytrap  theme 


The  theme  of  the  eye-catching 
venus  fly  trap  comercial  and  posters 
will  be  continued  in  1981.  The 
campaign  will  be  timed  and  weighted 
to  take  into  account  weather  and 
prevailing  market  conditions. 
Dennis  Clarke,  Mafu  product 
manager,  says  the  fly  trap  theme  has 
helped  increase  brand  awareness 
dramatically  over  the  past  two  years. 
"We  believe  it  is  important  that  the 
consumer  should  know  of  the  various 
methods  of  dealing  with  insects  as 
offered  by  Mafu  and  our  promotional 
strategy  is  therefore  geared  to 
increasing  sales  in  all  sectors." 

Secto  (Cupal  Ltd)  expect  to  be  very 
much  in  the  forefront  of  new  ideas  for 
the  1981  season.  New  product  launches 
are  being  progressively  introduced 
during  the  season — including  the 
Secto  Fix-up  flykiller  which  will  appear 
on  a  test  market  basis.  Secto  are  also 
showing  their  innovative  capability  by 
the  introduction  of  a  completely  new 
product  for  the  gardening  insecticide 
market,  Secto  Pest  Arrest.  Two  new 
Secto  pet  product  launches  are 
scheduled  for  April. 

Wellcome  Consumer  Division 
estimate  the  fly-killer  market  as 
having  a  £7m  potential — but  say 
sales  were  reduced  by  nearly  half  in 
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Support'Jfecfo'the  trusted  name 
in  Household  insecticides. 

Marketed  by  Cupal  Ltd.,  King  Street,  Blackburn,  Lanes.  BB2  2DX  Telephone:  (0254)  50321. 
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There's  far  more  than  just  new 
packaging  on  the  horizon  from  Vapona. 
As  befits  the  undisputed  brand  leader,  we're  also  spending  more  than 
ever  before  on  a  stunning  new  campaign  in  Women's  magazines 

for  our  Slow  Release  Insecticides. 


Right  now,  Vapona  has  5  times  greater  awareness  than  the  next  nearest  brand. 
Come  the  summer,  the  power  of  our  advertising  should  see  the  next  nearest  brand  even  further  away. 
If  that  doesn't  tempt  you  to  write  off  the  competition,  our  remarkable  new  Insectipen  surely  will. 
It  draws  a  clear  line  of  insecticide  wherever  flies  and  crawling 


-J._  J.I  A  I  I'll—  1L  . 


iiibeub  gamer,  miiu  wiib  mem  wiuiiii  iiwiuieb  ui  ujiiLdu. 

We're  launching  it  with  colour  pages  in  women's  press,  and  on  Southern  TV, 
spending  a  National  Equivalent  of  £550,000,  with  a  startling  demonstration  of  how  it  spells 
the  end  for  flies.  We're  also  spelling  out  that  it  comes  from  Vapona. 
It  seems  the  writing's  on  the  wall  for  our  rivals  in  1981. 


Now,  more  than  ever, 
Vapona  is  set  to  murder 


the  competition. 


Smith  and  Nephew  Consumer  Products,  Smith  and  Nephew  Lt 
Welwyn  Garden  City,  Herts.  Tel:  (07073)  25151 


AIR  FRESHENERS 


Solid  growth  puts 
life  into  sales 


Size  and  distribution  figures  in  the 
air  fresheners  market  are,  if  anything, 
more  difficult  to  pin  down  than  in 
insecticides.  Total  market  estimates 
quoted  to  C&D  range  from  £22m 
(Bayer),  through  £28. 5m  (Johnson 
Wax)  to  £34m  (Reckitt  &  Colman); 
market  definitions  probably  account 
for  these  variations.  However,  both 
Johnson  Wax  and  Bayer  agree  on 
something  around  £13m  for  the  fast- 
growing  solids  sector. 

Alec  Newton,  Airbal  marketing 
manager  for  Smith  &  Nephew,  says 
that  since  the  brand's  introduction 
in  1975,  the  slow-release  air-freshener 
market  has  grown  from  4.5m  units  to 
around  25m.  "However,  there  is  still 
room  for  further  growth  and  a  new 
product  like  Tobacco  Clear  that 
meets  a  real  need  will  take  a  big  share 
of  this  growth". 


Smoke  neutraliser 


Airbal  Tobacco  Clear  (C&D  February 
21,  p341)  is  designed  to  neutralise  the 
smell  of  stale  tobacco  smoke  and  will 
feature  in  this  year's  £lm  advertising 
campaign  for  the  Airbal  range.  Other 
points  of  support  are  a  range 
reformulation  and  new  pack  designs. 

The  advertising  commences  on 
television  this  month  with  a  30-second 
commercial  for  Tobacco  Clear — a 
£400,000  campaign  to  be  seen  an 
average  of  five  times  by  over  80  per 
cent  of  the  target  audience.  There 
follows  a  whole-range  commercial  in 
June  and  July,  with  Tobacco  Clear 
ending  the  year  in  women's  magazines 
from  October  to  December.  A  separate 
£100,000  women's  Press  campaign 
will  support  Aifbal  fridge  freshener. 

Bayer  report  that,  fuelled  by 
fierce  competitive  activity  both  in  terms 
of  new  product  development  and 
advertising  spends,  the  air  freshener 
market  really  took  off  in  1980, 
showing  a  52  per  cent  increase  in 
value  over  1979.  Bayer's  Bayfresh 
rose  was  the  first  of  three  major 
solid  air  freshener  launches  during  the 
year  and  sales  in  this  segment  were 
up  from  £8.5m  in  1979  to  £13m, 
"making  it  the  fastest-growing  non- 
food market  in  the  UK". 

Bayfresh  captured  11  per  cent  of 
the  total  market  in  just  nine  months, 


the  makers  claim,  and  this  year  a 
total  spend  of  £700,000  has  been 
earmarked  for  television,  women's 
Press  and  below-the-line  promotions. 
The  campaign  began  last  month  with 
two  major  promotions  and  a  £250,000 
burst  on  television. 

Bayer's  total  television  investment 
for  Bayfresh  will  be  £500,000,  with 
half  being  spent  in  a  six  week  period 
starting  March  1.  The  effective 
commercial  used  in  last  year's  launch 
is  being  repeated,  with  a  further 
burst  during  June  and  July. 

Bayer  predict  the  air  freshener 
market  will  again  show  healthy  growth 
in  1981  and  expect  sales  to  be  worth 
£26m  at  RSP.  Richard  Hart,  senior 
product  manager  for  Bayer  Consumer 
Products  Division,  points  out  that 
while  there  will  be  no  price  increase 
on  Bayfresh  roses,  the  RSP  on 
Bayfresh  aerosols  has  increased  to 
£0.59 — though  there  will  be 
below-the-line  activity  later  in  the 
year  to  offset  the  price  rise.  He 
explains:  "All  aerosol  manufacturers 
have  had  to  increase  prices — some 
quite  substantially — but  our  increase 
has  been  kept  to  a  minimum.  This 
means  that  in  both  the  aerosol  and 
slow  release  sectors  of  the  market, 
Bayfresh  is  extremely  attractively 
priced." 

Carpet  fresheners 

Bayer's  figures  do  not  include 
carpet  fresheners — which  Reckitt 
Household  Products  believe  to  be 
the  "growth  area"  which  will 
dominate  the  freshener  market  within 
the  next  two  years  or  so. 

Reckitt  point  out  that  the  powder 
carpet  freshener  leaves  a  pleasant 
fragrance  in  a  room  "which  is 
refreshed  as  it  were,  every  time  the 
carpet  is  vacuum  cleaned.  Vacs,  of 
course,  pick  up  dust  but  they  do 
nothing  about  the  impregnated 
cooking,  smoking  and  pet  smells  in 
the  carpet.  The  powder  freshener  not 
only  sweetens  the  atmosphere  but 
also  has  a  psychological  value:  it 
proves  to  the  housewife  and  visitor 
alike  that  the  room  has  been 
thoroughly  'done'." 

Reckitt  recently  introduced  a 
carpet  freshener  under  their 
established  brand  name,  Haze,  and 


this  year's  promotion  (in  a  re-designed, 
colourful  plastic  pack)  will  include 
distribution  of  five  million  free  samples 
and  on-pack  next  purchase  couponing. 
For  the  Haze  aerosol  pack  two  "20 
per  cent  extra  free"  promotions  are 
planned. 

Johnson  Wax  claim  to  lead  the  air 
freshener  market  with  a  37  per  cent 
share  and  now,  to  keep  pace  with 
the  innovation  in  the  market,  they  are 
introducing  two  additions  to  the  Glade 
range.  Glade  is  already  represented 
in  three  of  the  five  segments  with 
Shake  n'  Vac  (carpet  and  room 
freshener),  solid  (continuous  action) 
and  aerosol.  However,  continuous 
action  products  have  been  divided 


Insecticides 
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last  year's  poor  summer.  Their 
Cooper  fly  killer  now  has  an  increased 
150g  fill  for  the  same  price,  and  is 
said  currently  to  hold  23  per  cent 
of  the  aerosol  sector. 

This  year  a  new  aerosol  ant  and 
crawling  insect  killer  becomes  available 
in  the  Cooper  range.  Containing 
permethrin,  the  product  has  broad- 
spectrum  insecticidal  activity  which  is 
useful  against  many  types  of  crawling 
insects  as  well  as  ants.  Coopex  ant 
killer  £1.16  has  a  residual  effect. 


to  make  sure  that  well-used  insect 
"pathways"  and  nests  will  retain 
enough  of  the  product  to  kill  insects 
for  several  weeks.  Low  mammalian 
toxicity  means  that  pets  will  not  be 
endangered  if  they  happen  to  stray 
into  treated  areas. 

Reckitt  Household  Products 
claim  their  Floret  pyrethum-based  fly 
and  wasp  killer  is  brand  leader  in  the 
aerosol  sector,  with  a  30  per  cent 
share  overall — but  only  10  per  cent 
sterling  through  chemists.  The  brand 
will  be  promoted  during  1981  with 
extra  content  packs  and  trade 
allowances. 


4n 
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in  the 

right  glass ! 


BEATSON  CLARK 


A  complete  range  of  glass  containers  for  pharmaceutical 
packaging.  For  liquids,  ointments,  powders  or  tablets— in  amber 
or  white  flint.  Pack  or  dispense  in  the  right  glass.  Contact  your 
wholesaler  or  write  to: 

Beatson,  Clark  &  Co.  Ltd.  23  Moorgate  Road,  Rotherham, 
South  Yorkshire  S60  2AA.  Telephone:  Rotherham  (0709)  79141. 
Telex:  54329 


Slimmers  across  the  country  will  soon  be 
clamouring  for  this  revolutionary  new  slimming 
idea  from  Parleys. 

Lessen  is  a  unique  two-stage  meal 
replacement  diet  that  means  slimmers  can 
slim  and  stay  slim. 

Ifs  the  only  replacement  diet  where  they 


can  enjoy  a  special  drink  as  well  as  a  nourish- 
ing bran  biscuit. 

They  can  lose  up  to  71  bs  in  5  days*  with 
Lessen  One. 

You  gain  pounds. 

Then  with  Lessen  Two  they  can  stay  slim, 
enjoying  a  choicest  three  delicious  drink 

*  Effective  only  as  part  of  a  calorie  controlled  diet. 


S  YOUR  GAIN. 

flavours  and  two  biscuits  just  once  a  day.  Followed  by  generous  helpings  of  trade 

And  your  profits  get  fatter.  deals,  plump  dumpbins,  rich  POS  material  and 

A  whole  feast  of  promotion  starts  in  the  great  dollops  of  incentive  schemes  for  you  and 

new  year  with  a  really  heavy-weight  television  the  slimmer. 

adve^siI]g  launch-  stock  UP  with  Lessen  and  you'll  soon  have 

With  lashings  of  press  support  in  the  to  loosen  your  belt 

slimming  magazines.  Because  their  loss  will  be  your  gain. 

Initially  available  only  in  London,  Midlandsand  Lancashire. 


AIR  FRESHENERS 


Consumer  perception  creates 
three  market  segments 


Continued  from  p492 
into  three  segments  according  to 
consumer  perceptions  of  efficacy,  visual 
appeal  and  price. 

The  first  segment  is  defined  as  the 
conventional  continuous  action 
products  (for  example  Glade  solid), 
which  is  characterised  by  being 
medium  priced  and  effective  in 
medium  sized  rooms  such  as  the 
kitchen  and  bathroom.  To  these  have 
been  added  small  space  air 
fresheners  (unobtrusive  and  effective 
in  areas  such  as  waste  bins,  shoe 
cupboards  and  wardrobes)  and  "two- 
way" — designed  to  be  effective  in 
large  rooms  but  can  be  used  both  as  a 
continuous-action  air  freshener  to 
overcome  lingering  household  smells 
and,  when  waved  in  the  air,  to 
overcome  sudden  problem  smells.  The 
latter  command  a  premium  price. 


Two-way  Glade 

Glade's  "two-way"  entry  is  Flo- 
thru,  claimed  to  be  the  most 
technically-advanced  of  its  type. 
Special  air  vents  have  been  designed 
to  optimise  the  flow  of  air  through 
the  pack,  thus  ensuring  the  maximum 
emission  of  fragrance  whether  the 
product  is  left  standing  or  is  waved 
in  the  air. 

"In  full-scale  research  Glade 
Flo-thru  was  significantly  preferred 
over  the  current  leading  two  way  air 


freshener.  In  addition  there  was  a 
7:  1  preference  for  Flo-thru  in  pack 
appearance."  The  product  is 
available  in  three  fragrances — 
honeysuckle,  bouquet  of  freesia  and 
flower  garden. 

The  launch  programme  will 
include  television  advertising  support 
with  a  spend  of  £980,000  during 
1981.  In  addition,  to  stimulate  shelf 
off-take  during  the  launch  period, 
Flo-thru  will  be  flashed  "special 
introductory  price  67p". 


For  combating  odours  at  source 
consumers  need  a  product  which  is 
discreet,  and  inexpensive  enough 
to  allow  multiple  purchase.  Glade 
Secrets  will  fulfill  these  requirements 
— and  offer  the  consumer  a 
significant  price  advantage  over  the 
current  leading  brand,  say  the 
makers.  It  is  available  in  honeysuckle, 
lavender  bouquet  and  powder  room. 

Support  for  the  launch  includes 
the  consumer  trial  offer  "buy  one — 
get  one  free",  which  will  be  featured 
in  the  initial  £210,000  television 
advertising  campaign.  This  brings  the 
Johnson  Wax  television  spend  to 
£2.7m  for  1981 — accounting,  it  is 
estimated,  for  45-50  per  cent  of  all 
air  freshener  expenditure.  This 
includes  allocations  of  £900,000  for 
Glade  Shake  n'  Vac  and  £610,000 
for  Glade  solid.  In  all  Glade  will  be 
on  television  continuously  for  almost 
30  weeks  between  February  and 
October. 

Johnson  Wax  claim  that  Glade 
Shake  n'  Vac  holds  "a  seemingly 
unassailable  position  with  an  85 
per  cent  share  of  the  £6. 8m  market 
it  created".  Glade  solid  is  also  said  to 
be  brand  leader  in  the  total 
continuous  air  freshener  market,  with 
a  25  per  cent  average  sterling  share 
in  1980. 

This  year's  promotions  for  Shake  n' 
Vac  include  a  flashed  "5p  off" 
during  April  and  May,  with  "6p 
off"  packs  of  Glade  solid  during 
March  and  early  April. 

The  Astral  airfreshener  product 
range  has  been  reinforced  by  the 
recently-introduced  Loo-matic 
automatic  in-cistern,  bleach-action  unit. 
"There  has  been  a  remarkable 
successful  launch  for  this  innovative 
new  product,"  say  Cupal  Ltd. 

Airwick — pioneers  of  air  freshening 
in  1949 — say  that  over  25  per  cent  of 
solid  air  freshener  sales  go  through 
chemists,  their  1981  estimate  of  this 
sector  total  being  £30m.  Despite  their 
"firsts",  competition  pushed  Airwick 
back  to  number  three  position  for 
solids  by  1978,  but  since  then  the 
appointment  of  Beecham  Toiletries  to 
handle  sales  and  marketing  has 
regained  a  dominant  40  per  cent, 
it  is  claimed. 

This  year  Airwick  will  be  supported 
by  a  £2m  advertising  and  promotional 
budget,  the  current  on-pack  offer 
being  the  "swap  shop".  Each  Airwick 
brand — Dry  Magic,  Carpet  Fresh, 
solid,  wand  and  Blue  Guard — carried 
a  lOp  or  20p  token:  a  collection  of 
£l-worth  is  exchangeable  for  a  £1 
note,  maximum  £2  per  address. 


Overall  market  size 


Estimated 

1976  1977  1978  1979  1980  1981 

£  millions  (rsp)      6.9  8.5  11.5  14.5  22.0  26.0 

Increase  (%)  +23.2         +32.3         +26.0         +51.7  +18.1 

These  figures  include  aerosols  and  slow-release  products  and  exclude  loo  blocks  and  carpet  fresheners. 

Market  size  by  segment  (£  millions  rsp) 

Estimated 


1976 

1977 

1978 

1979  1980 

1981 

Aerosols 

4.1 

4.8 

5.0 

6.0  9.0 

10.0 

Increase  (%) 

+  17.0 

+  4.1 

+  20.0  +30.0 

+  11.0 

Slow  release 

2.8 

3.7 

6.5 

8.5  13.0 

16.0 

Increase  (%) 

+  32.1 

+  75.1 

+  30.8  +52.9 

+  23.0 

Units  (millions) 

Aerosols 

16.0 

16.7 

17.0 

18.0  19.0 

19.5 

Increase  (%) 

+  5.0 

+  2.0 

+  5.9  +5.6 

+  2.6 

Slow  release 

8.0 

10.3 

15.5 

19.1  23.0 

26.0 

Increase  (%) 

+  28.8 

+  50.5 

+  23.2  +20.14 

+  13.0 

The  table  is  based  on  information  supplied  by  Bayer  UK  Limited 
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SPACE  TO  SPARE 


A  professional  link 
with  chiropody 

First  of  an  occasional  series  in  which  C&D  looks  at 
non-traditional  uses  for  that  redundant  stockroom, 
alcove,  first-floor  office  or  flat. 


Picking  up  on  last  week's  foot  care 
feature  C&D  visited  a  town-centre 
pharmacy  in  the  South  of  England 
which  has  an  independent  chiropody 
surgery  on  the  first  floor.  The 
proprietor  has  experience  of  this  and 
similar  arrangements  involving  other 
pharmacy  premises  extending  over 
several  years. 

A  visit  to  an  average  small 
pharmacy  which  achieves  the  magical 
4-5  times  annual  stock-turn  conjours 
a  vision  of  empty  drawers,  bulging 
shop-shelves,  and  echoing,  cavernous 
stock  rooms. 


Those  empty  stockrooms, 
depending  on  their  location  within  the 
building  and  physical  condition, 
could  be  utilised  to  produce  a  cash 
return  for  the  owner  in  a  number  of 
ways:  let  to  a  chiropodist  on  a 
sessional  basis,  for  example. 

In  the  context  of  foot  care  the 
recognised  health  professional  is  the 
State  registered  chiropodist. 
(Chiropody  is  a  profession 
supplementary  to  medicine  as 
defined  in  the  Medicines  Act). 

A  pharmacist  in  his  counter- 
prescribing  role  when  addressing  a 


footcare  problem  can  recommend 
either  the  use  of  medications  and 
dressings  for  home  treatment,  or  if  he 
feels  that  it  is  more  appropriate,  a  visit 
to  a  doctor  or  chiropodist. 

The  secretary,  Society  of 
Chiropodists  in  a  letter  to  C&D  said: 
"Provided  there  is  a  separate  access  and 
that  the  chiropody  practice  is  run 
independently  of  the  pharmacy,  I  can 
see  no  objection  to  a  member  of  the 
Society  practising  in  association  with  a 
retail  pharmacist." 

The  space  required  is  15ft  X  15ft 
maximum  (less  may  suffice)  and  can  be 
split  evenly  into  surgery  and 
reception  areas.  Toilets  and  washing 
facilities  under  the  HSAW  Acts  must 
be  available,  and  the  room  or  rooms 
maintained  and  decorated  to  HSAW 
standards. 

Provide  the  room  with  a  supply  of 
hot  and  cold  water  and  sink,  two  or 
three  electric  points,  light  fittings  and  a 
telephone  and  you  have  a  space  to  let, 
suitable  for  a  number  of  paramedical 
or  other  professions. 

Concluded  on  p498 


Oraldene 

Aworthwhile 
recommendation 
forhim~and  foryou 

As  oral  hygiene  becomes  more 
important,  so  does  your 
recommendation  for  Oraldene. 
Containing  0.1%  hexetidine,  an 
effective  anti-  bacterial 
agent  against  mouth 
and  throat  infections, 
it's  a  worthwhile 
recommendation 
for  him -and 
foryou.  An 
established, 
well-accepted 
and  profitable 
brand. 

WARNER 

part  of  the  Warner-Lambert  Group 

good  products  for  you 
and  your  customers 


Active  Ingredient:  Hexetidine. 
William  R  Warner  &  Co  Ltd., 
Usk  Road,  Pontypool,  Gwent  NP4  OYH. 
Further  information  and  data  sheet  available  on  request 


Oraldene 
for  oral  j^giene 


•Trade  mark  R81057 
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SPACE  TO  SPARE 


Space  let  on  a 
sessional  basis 

Concluded   from  p497 

Chiropodists  usually  practise  from 
one  or  two  locations  and  hold 
sessional  surgeries  on  specific  days, 
say  9-1  and  2-5.30  on  Monday, 
Wednesday  and  Friday.  Appointments 
are  usually  every  half  hour  and  a 
patient  may  attend  on  a  regular  three 
monthly  basis. 


The  point  was  made  to  C&D  that 
a  high  population  density  is  needed  to 
support  a  surgery  in  one  place,  five 
days  a  week,  and  that  it  takes  time  to 
build  up  a  practice.  It  may  be  possible 
to  let  the  rooms  on  a  sessional  basis 
to  another  paramedic,  on  the  days 
when  the  chiropodist  is  not  present. 

The  sessional  fee  paid  by  the 
chiropodist  for  the  use  of  the  space  is 
open  to  negotiation  hut  a  mean  of 
£20  is  likely  to  be  agreed. 

The  proprietor  interviewed  said: 
"chiropody  is  an  open  profession  and 
therefore  it  is  desirable  that  the 


It  pays 
to  display. 


Sudocrem  is  a  real  profit  maker! 

As  a  general  sales  list  product  Sudocrem  can  be  freely 
displayed.  Sudocrem  is  particularly  useful  for  the  treatment 
and  prevention  of  napkin  rash. 

It  can  also  be  used  to  treat  a  wide  range  of 
other  skin  conditions,  napkin  rash,  eczema  and  bedsores 

There  is  a  strong  demand  from  customers  for 
this  product,  (we've  received  hundreds  of  letters 
asking  "where  can  we  get  Sudocrem?")  there 
is  strong  support  available  for  you. 

So  don't  wait  —  Display  Sudocrem 
now  and  cash  in  on  a  winner. 


Sudocrem 


ANTISEPTIC  HEALING  CREAM 

David  Anthony  Ltd., 

Pharmaceutical  Distributors,  59  Crosby  Road  North,  Liverpool  L22  4QD 
Retail  Prices:  R.R.S.P  per  Unit  (Inc.  Vat)  65g  -  55p.  125g  -  87p,  325g  -  £1  76. 
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pharmacist  should  only  be  associated 
for  his  own  good — professional 
standing,  with  a  State  Registered 
Chiropodist.  A  practitioner  will  have 
completed  a  three  year  course  at  a 
college  for  a  diploma  recognised  by  the 
Society,  resulting  in  the  issue  of  a 
practice  certificate  and  inclusion  on  the 
Register  of  the  Chiropodists  Board." 

The  pharmacist  visited  by  C&D 
does  not  think  that  his  sales  of  Scholl 
or  other  foot  care  products  have 
diminished,  rather  that  the  two 
practices  complement  each  other. 

The  commercial  conflict  or 
coincidence  of  interest,  apparent  in  the 
past  between  commercial  and 
professional  divisions  in  home 
footcare  and  chiropody  have  been 
resolved  by  the  formation  of  a  joint 
council. 

Foot  Health  Council 

In  early  July  1979  the  Fodt  Health 
Council  was  formed  and  it's 
secretary  endorses  this  statement: 
"The  chiropodist  profession  and 
commercial  organisations  have  set  up 
an  independent  body  called  the 
Foot  Health  Council — to  which  any 
professional  body,  or  company 
involved  in  foot  health,  can 
become  affiliated.  One  of  the 
council's  aims  is  to  help  area  health 
authorities  to  get  the  foot  health 
message  across  to  schools.  The 
FHC  is  planning  a  seminar  in  London 
in  October  1981". 

The  Society  of  Chiropodists, 
one  or  two  AHAs,  the  Society  of 
Shoe  Fitters  and  various  commercial 
companies  including  Scholl  are 
affiliated  to  the  Foot  Health  Council. 
Their  campaign  slogan  is  "freedom 
for  feet." 

If  the  commercial  and  professional 
parties  involved  in  the  foot  care 
world  can  work  alongside  each 
other  to  promote  foot  health,  then 
why  not  chiropodists  and 
pharmacists?  Share  premises  but  not 
the  profits!  ■ 
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Wfella  have  knocked 

conventional 
conditioning  for  six. 


Conditioner       Conditioner       Conditioner  Conditioner 


Specificalbfor 
NORMAL 
HAIR 


-JJf 


Specifically  for 
GRE4SY 
HAIR 


Specifically  for 

DRYor 
01 ERHEATED 
HAIR 


Specifically  for 
FINE  or 
FLYAWAY 
HAIR 


Conditioner 

Conditioner 

Specifically  for 
PERMED 
HAIR 

■ 

Specifically  for 
COlDUREDor 
LIGHTENED 
HAIR 

Hard  on  the  heels  of  the  successful  £400,000  launch  ofNXHla  s 
comprehensive  new  range  of  conditioners,  comes  another  £72  million 
of  highly  visibleTVand  press  advertising. 

That  adds  up  to  the  heaviest  weight  campaign  ever  mounted 
byWella. 

Our  new,  high  impact TVcommercial  will  carry  the  message 
that  Wella  offer  the  widest  most  intelligent  choice  of  conditioners  to 
many  millions  of  women  throughout  Britain. 

It  will  appear  frequently  at  peak- times,  throughout  all  TV 
regions,  during  late  March  and  April. 

And  it  will  be  supported  by  full  page  colour  ads  in  Company, 
Cosmopolitan,  She,  19,  Woman's  Journal,  Woman's  WDrld,Over  21, 
and  Honey  during  June,  July,  September  and 
October. 

There  are  no  prizes  for  being  out  of        MMJt CM  M  M 
Wella  conditioners.  WwE 'Urn 

So  stock  up  with  the  full  range  now.    Intelligent  Hair  Care. 


(MOTHERS  DAY  IS  MARCH  29.) 


ay.  Contact  your  Coty  representative  or  Rigease  Ltd,  PO.  Box  27,  Brentford,  Middlesex  TW8  9DW  01-568  6941. 


Britain's  Nol  toothpaste  is 
No.l  in  the  fight  against  decay! 


i 


Britain's  No.l  toothpaste  for  25  years, 
Colgate  has  prevented  more  cavities 
than  any  other  British  toothpaste. 
And  we're  proud  of  it. 
We're  proud  too  of  the  technological 
achievement  which  has  enabled  us  to 
contribute  to  betteroral  hygiene  for  our 
country's  children. 

There's  no  better  safeguard  against 
tooth  decay  than  Colgate  with,  its 
advanced  fluoride  system. 

And  we're  supporting  Colgate 
Dental  Cream  in  1981  with  the  kind  of 
advertising  and  promotions  you'd 
expect  from  Britain's  No.l  toothpaste. 

Colgate  runs  rings 
round  all  other  toothpastes. 
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LPC  CONFERENCE 


End  in  sight  for 
'big  dipper'  ? 


Proposals  are  being  formulated  by  the 
DHSS  to  overcome  the  "big  dipper" 
effect  on  remuneration  caused  by 
differential  on-cost. 

The  effect  was  brought  to  light  in 
articles  in  C&D  last  year  following 
research  by  Mr  John  lies  and  Mr 
Alan  Spivak  of  Camden  &  Islington 
LPC.  They  brought  to  the  conference 
a  resolution  which  claimed  that 
differential  on-costs,  if  they  are  to  be 
continued,  should  be  applied  on  a 
cumulative  basis  to  the  total  ingredient 
cost  and  not  to  the  number  of  items 
dispensed.  The  motion  was  approved, 
with  the  support  of  the  platform. 

Mr  M.  D.  Brining,  PSNC's 
financial  executive,  recalled  that  in 
1977  Mr  Ennals  had  offered  £5m 
to  phase  in  differential  on-cost.  A 
scheme  drawn  up  by  DHSS  statisticians 
had  been  accepted  because  many  small 
pharmacies  were  then  in  dire  straights 
— it  was  90  per  cent  right  at  the  time 
and  at  least  600  pharmacies  were  in 
existence  today  because  of  it. 

However,  it  was  now  accepted  that 
the  scheme  needed  revision. 
Following  publication  of  the  C&D 
articles  PSNC  had  gone  to  the 
Department  with  the  evidence  and  in 
October  1980  the  DHSS  had 
undertaken  to  produce  a  proposal.  "I 
regret  we  are  still  waiting  for  it." 


Replacement  cost 
basis  for  pricing? 


Contractors  may  in  future  receive  the 
replacement  cost  of  drugs  rather  than 
their  acquisition  cost.  That  emerged 
in  discussion  of  a  resolution  from 
Dorset  LPC  which  asked  that  price 
changes  on  proprietary  drugs  should 
be  applied  on  the  same  time-scale  as 
for  standard  drugs. 

Mr  M.  D.  Brining,  PSNC's 
financial  executive,  told  the  conference 
that  PSNC  has  already  submitted 
evidence  to  the  DHSS  to  show  that 
the  price  change  procedure  may  be 
working  unfairly.  The  present 
procedure  was  based  on  the  assumption 
that  there  is  no  difference  in  the 
rate  of  price  increase  between  fast 
and  slow  moving  drugs,  but  PSNC's 
evidence  showed  there  was  a  significant 
difference.  The  DHSS  had  proposed 


that  the  question  should  be  investigated 
as  part  of  the  forthcoming  discount 
inquiry. 

Mr  Brining  added  that  discussions 
were  also  taking  place  'between  the 
Government  and  the  CBI  on  the 
adoption  of  current  cost  accounting 
principles  in  the  pricing  of 
Government  contracts.  "When 
agreement  is  reached  on  the  general 
application  of  CCA,  the  price  change 
timetable  should  be  altered  per  the 
Dorset  LPC  resolution  so  that 
contractors  would,  in  effect,  receive 
the  replacement  cost  of  drugs  and 
not  their  acquisition  cost.  This  would 
prove  an  earlier  and  more  satisfactory 
solution  than  participation  in  the  usual 
lengthy  and  disputed  inquiry." 

Delegates'  decisions 
on  resolutions 


The  Minister's  appearance  at  the 
conference  seemed  to  take  the  edge 
off  discussion  of  LPC  resolutions.  The 
following  were  among  the  main  items 
to  be  supported  by  conference:  — 

□  Planned  distribtuion  of  pharmacies. 

□  Limitation  of  contracts. 

□  Reimbursement  of  rent,  rates  and 
overheads  in  the  remuneration  of  an 
individual  contractor  on  an  actual 
rather  than  an  averaged  basis. 

□  Prescription  pricing:  Already-priced 
items  on  forms  returned  for 
endorsement  should  be  paid  at  the 
first  possible  time  and  before  queried 
items  are  returned;  contractors  should 
be  given  more  information  on  script 
endorsement  and  items  not  accepted 
by  PPA  should  be  returned  to  the 
contractor;  items  not  paid  according 
to  the  pharmacist's  endorsement  to 

be  notified  for  further  elucidation. 

□  PSNC  should  investigate  the  method 
of  monitoring  the  accuracy  of  pricing 
clerks. 

□  PSNC  should  carry  out  a  survey 
into  whether  the  present  system  by 
which  increases  in  ingredient  costs  are 
reimbursed  is  operating  fairly  to 
contractors. 

□  The  fact  that  many  dressings  and 
appliances  available  free  through  the 
hospital  service  are  not  in  the  Drug 
Tariff  was  deplored. 

□  PSNC  should  press  for  the 
introduction  of  a  drug  testing  scheme 
for  dispensing  doctors. 

The  conference  opposed  resolutions 
on  the  following:  — 

□  That  the  proposal  in  the  new 
contract  that  a  pharmacist  can 
dispense  24,000  items  annually  before 


he  would  be  paid  for  a  second 
pharmacists  should  be  deplored. 

□  That  the  LPC  conference  should  be 
held  annually  on  the  first  Sunday  in 
November. 

□  That  the  composition  of  PSNC 
should  be  15  elected  regional  members 
together  with  two  nominees  of  the 
Company  Chemists  Association  and 
one  of  the  Co-op  Technical  Panel. 
(This  would  have  eliminated 
NPA-nominated  members.) 

□  That  a  meeting  should  be  arranged 
for  contractors  attending  the  British 
Pharmaceutical  Conference. 

Compensation  fund 
for  rural  areas 

The  following  joint  proposals  of  the 
medical  and  pharmaceutical 
professions  to  implement 
recommendation  4  of  the  Clothier 
report  were  put  to  the  conference. 

1.  That  each  profession  should  pay 
compensation  to  the  members  of  the 
other  profession  of  those  adversely 
affected  by  a  decision  of  the  rural 
dispensing  committee. 

2.  That  contributions  from  the  medical 
profession  to  the  compensation  fund 
should  be  made  only  by  dispensing 
doctors. 

3.  That  a  joint  compensation  fund  be 
set  up  (it  is  estimated  the  initial  joint 
fund  might  be  in  the  region  of 
£50,000). 

4  That  compensation  should  be  paid 
for  each  patient  "lost"  at  £2  per 
patient  per  annum  over  a  period  of 
five  years. 

5.  That  a  levy,  preferably  statutory, 
be  imposed  on  all  dispensing  doctors 
and  all  pharmacists  for  the 
compensation  fund,  estimated  at  0.  lp 
per  prescription  for  dispensing  doctors 
and  0.2p  per  prescription  for  chemist 
contractors. 

6.  That  each  profession's  contribution 
to  the  fund  should  be  held  centrally. 

7.  That  FPCs  should  collect  the 
payments  for  compensation.  If  this 
were  negated  by  the  DHSS,  alternative 
arrangements  would  have  to  be 
investigated. 

8.  That  compensation  per  patient 
should  be  linked  to  the  retail  price 
index. 

9.  That  after  January  1,  1981,  any 
dispensing  patients  "acquired"  by 
members  of  the  medical  and 
pharmaceutical  professions,  apart  from 
normal  movements,  and  in  breach  of 
the  voluntary  "standstill"  agreement 
would  not  attract  compensation  to  the 
doctor  or  pharmacist. 

10.  That  if  a  medical  practice  or 
pharmacy  changes  ownership  during 
the  period  of  compensation,  the 
compensation  would  relate  to  the 
practice  or  pharmacy  concerned. 
Minister's  address 

and  reaction  pp472-474 
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LETTERS 


CR  dustbin 


Now  that  I  have  "volunteered"  to  use 
child-resistant  containers  I  have 
brought  the  full  weight  of  my  brain 
to  bear  on  the  problem  of  how  to 
dispose  of  all  those  nasty  non-child- 
resistant  containers  in  which  we 
receive  our  supplies,  and  I  believe 
that  I  have  hit  on  the  answer. 

I  have  invented  two  types  of 
child-resistant  dustbin,  the  first  of 
which  has  a  screw-on  lid  that  cannot 
'be  opened  without  standing  on  it  and 
knowing  the  combination  of  the 
locking  device.  The  second  one  is 
easier  since  it  is  really  a  series  of 
Perspex  dimples  which  are  covered 


with  adhesive  tissue  paper  when  full. 
Did  I  hear  someone  say  that  this  is 
not  child-resistant  and  that  kids 
would  deliberately  pop  the  rubbish 
out  for  fun?  Nonsense! 

The  need  for  CRDs  is  not  just 
that  I  wish  to  make  a  lot  of  money 
out  of  selling  them.  Research  has 
shown  conclusively  that  of  all  the 
people  and  household  pets  admitted 
to  hospital  during  the  last  century  for 
eating  refuse,  not  one  of  them  got  it 
out  of  a  child-resistant  dustbin. 

I  appreciate  that  this  great  leap 
forward  may  cause  a  slight  problem 
with  the  nations'  Refuse  Disposal 
Executive,  who  will  now  take  three 
times  as  long  to  empty  each  bin  and 
may  well  sustain  serious  and 


permanent  injury  opening  it. 

Indeed  I  have  heard  some  bin-men 
say  that  people  will  probably  leave 
their  bins  open  all  the  time  because  of 
trouble  with  the  lids,  or  even  worse 
not  put  rubbish  in  their  bins  at  all, 
which  means  that  children  will  have 
even  more  access  to  it. 

Still  I  am  convinced  that,  if  we 
offer  them  an  increase  in  remuneration 
of  about  0.3p  per  bin  and  promise  to 
review  the  situation  after  20.000  light 
years,  they  will  agree  to  progress. 
Brian  Wells 
Withernsea 


CRC  tip 


Is  this  a  tip  worth  passing  on? 

When  using  the  Snap-safe  type  of 
CR  container  label  them  with  the  label 
directly  beneath  the  arrow  on  the 
container,  then  tell  customers  to 
line  up  the  arrow  on  the  lid  with  the 
centre  of  the  label.  This  overcomes 
the  difficulty  of  not  being  able  to 
see  the  arrow  on  the  container. 
R.  Smethill 
Buckley,  Clwyd 


BNF  publicity 


I  have  been  very  disturbed  to  find 
that  the  new  National  Formulary  has 
been  released  to  the  Press  (February  9) 
some  time  before  I  received  a  copy  in 
my  pharmacy.  This  has  caused  acute 
embarrassment  to  me  and  other 
pharmacists  since  members  of  the 
medical  profession  and  the  general 
public  have  been  asking  questions 
which  we  have  been  unable  to  answer 
until  Friday,  February  27,  when  our 
copy  finally  arrived  via  the  Family 
Practitioner  Committee. 

The  new  National  Formulary  is  in 
my  mind  an  excellent  publication  and 
contains  much  needed  information  for 
use  by  the  pharmaceutical  and  medical 
professions.  However,  its  content  is  so 
different  that  time  should  have  been 
given  for  pharmacists  to  examine  the 
new  Formulary  before  releasing  it  to 
the  Press. 

I  trust  consideration  will  be  given 
to  release  date  and  timing  of  Press 
conferences  for  future  issues  of  the 
National  Formulary  and  other 
important  pharmaceutical 
publications  to  ensure  that  members 
of  the  pharmaceutical  profession  have 
an  opportunity  of  being  fully  briefed 
before  members  of  the  media. 
Roger  W.  Odd 

Elloughton,  North  Humberside 


The  complete  range  of 
gluten-free  infant  foods 
from  milupa 


•  Our  gluten-free  varieties  include  savouries,  fruits 
and  desserts.  They  are  rice  or  maize  based  and 
give  good  balanced  nourishment  with  a  wide 
range  of  vitamins,  calcium  and  iron. 

•  All  Milupa  Infant  Foods  contain  modified  milk- 
which  means  that  mothers  do  not  need  to  make 
up  milk  or  boil  milk  to  mix,  but  just  add  warm, 
previously  boiled,  water  for  a  delicious  meal  for 
baby. 

•  Granulated  for  easy  mixing 

•  No  artificial  colourings  or  flavourings,  just 
natural  good  taste. 

•  Tell  mothers  to  look  for  the  X  symbol  of  the 
Coeliac  Society  on  Milupa  gluten- free  varieties. 

•  Look  too  for  the  new  40g  Introductory  Pack  - 
ideal  for  first  tastes  of  solids. 


★  milupa 

rice-based  Infant  Foods 

savouries -Mixed  Vegetable,  Cauliflower 
fruits       -Banana  variety,  Mixed  Berry 
dessert    -Rice  Dessert 

★  milupa 

maize-based  Infant  Foods 

Pear  variety,  Apple  variety 

★  also  milupa 

Plain  Rice  Cereal  - 

unsweetened,  milk-free  cereal  made  from 
ready-cooked  flakes  of  rice. 
Available  to  special  order. 


Many  paediatricians,  health  visitors,  and  other 
medical  advisers  recommend  that  cereals  used  at 
the  beginning  of  mixed  feeding  should  be  gluten- 
free.  Milupa  are  experts  in  making  gluten- free 


infant  foods  and  we  ensure  that  our  range  is 
constantly  updated.  If  you  would  like  samples  or 
further  information  please  contact  the  address 
below  or  your  local  representative. 

® 


milupa 

The  new  generation  of  Baby  Foods 

Sak-^Dupt  CD3  Milupa  Limited.  Milupa  House.  Heroes  Road.  Hillingdon.  Middlesex  UB10  9NA  Telephone  Uxbridge  59851 
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cosmetics  81 

2nd  International  Trade  Fair 
for  Cosmetics,  Health  and 

e Beauty  Care 
Munich 
8-10May1981 
Fair  Grounds 


THIS  WEEK'S  NEWS 


£100  million  wasted  on 


NHS  drugs  bill? 

The  Government  believes  that  between 
5-10  per  cent  of  NHS  medicines  are 
wasted. 

Speaking  at  foundation  day  at  the 
London  School  of  Pharmacy  last  week, 
Dr  Gerard  Vaughan,  Minister  for 
Health,  said  that  drugs  now  cost  the 
NHS  £1,000  million  a  year  and, 
according  to  the  Government's 
information,  a  possible  £100  million's 
worth  are  thrown  away.  "I  can't  help 
thinking  of  the  benefits  £100  million 
would  bring  to  the  care  of  patients  in 
the  NHS",  he  said. 

Dr  Vaughan  told  his  audience  that 
the  Government  needed  the  help  of 
all  pharmacists  in  reducing  the  amount 
spent  on  drugs.  To  support  his 
statistics  he  quoted  examples  of 
campaigns  to  collect  unwanted 
medicines;  in  Kent  where  three  million 
tablets  and  capsules  and  50  gallons  of 
liquid  medicines  were  collected  in  11 
days:  in  Stockport  where  450  ointment 


Remuneration  keeps 
chemists  ahead 

"The  pharmacy  sector  was  unusual 
among  retail  markets  in  having  a 
somewhat  better  year  in  1980  than  for 
some  time  past",  reports  the  Economist 
Intelligence  Unit  in  the  latest  issue  of 
Retail  Business. 

EIU  conclude  that  because  there 
was  nothing  to  protect  the  OTC 
business  of  pharmacy  outlets  from  the 
recession,  ".  .  .  it  is  clear  that 
improvements  in  the  NHS  side  of  the 
business  must  have  made  a  larger 
contribution  to  the  income  of  retail 
pharmacies  than  in  recent  years".  But 
despite  the  increases  in  basic  practice 
allowance  and  professional  fees,  EIU 
also  indicate  that  there  will  have  been 
some  offsetting  affect  from  the 
increases  in  script  charges  to  the 
public  due  to  a  fall-off  in  the  number 
of  scripts  presented. 

The  product  review  of  chemists  and 
household  goods  shows  that  both 
categories  have  shared  in  the  depressed 
level  of  trading  reported  for  most  of 
the  retail  trade  in  1980. 

Among  chemist  goods,  medicated 
confectionery  was  the  worst  hit  of  the 
common  medicaments  surveyed — 
showing  an  absolute  decline  in  value 


tubes  were  handed  in,  and  in  Teeside 
where  five  cwt  of  solid  dose  medicines 
were  collected  in  a  fortnight. 

If  pharmacists  helped  in  this  way, 
then  the  Government,  in  its  turn, 
would  do  all  it  could  to  'help  them  in 
their  professional  work,  Dr  Vaughan 
said.  He  mentioned  the  extension  of 
the  use  of  child-resistant  containers  as 
an  example  of  the  way  in  which  the 
Government  supported  an  initiative 
coming  from  pharmacy — with  the  little 
"hiccup"  over  payment  being  sorted 
out  at  the  last  moment. 

The  Government  was  conscious 
that  many  phamacis^s  were  worried 
about  job  opportunities  in  the  future, 
he  went  on,  and  was  watchful  of  the 
situation.  He  believed  that  the 
pharmacist's  training  and  skills  were 
not  fully  used  and  added  that  one  of 
his  aims  was  to  see  if  he  could  widen 
the  opportunities  for  pharmacists  to 
use  their  skills.  ■ 


even  before  inflation  is  taken  into 
consideration.  Cough  and  cold 
preparations  declined  and  output  of 
mineral  and  vitamin  supplements  rose 
by  only  7.5  per  cent,  well  below  the 
level  of  inflation.  Sales  of  analgesics 
and  indigestion  products  matched  the 
rate  of  inflation,  but  only  the  "patent 
food  and  drinks"  sector  increased  at  a 
rate  well  above  inflation  level. 

Again,  only  a  few  sectors  in 
toiletries  increased  in  value  at  anything 
like  the  real  level  of  inflation.  Only 
deodorant  and  antiperspirant  products 
"beat  the  trend". 

Some  sectors  of  the  cosmetics 
market  held  up  rather  better  than 
average — lip  and  nail  preparations,  and 
eye  make-up  almost  reaching  a  20 
per  cent  growth  level.  EIU  say  less 
fashion-related  products  "such  as 
cleansers,  multi-purpose  creams,  hand 
creams  etc"  declined  in  real  terms. 

EIU  conclude  that:  "Despite  the 
largely  technical  improvement  in  their 
fortunes  in  1980,  retail  chemists  .  .  . 
will  have  to  wait  for  an  upturn  in  the 
real  value  of  consumer  spending  before 
they  can  achieve  any  overall  growth  in 
sales". 

In  a  report  on  air  fresheners — 
also  in  this  month's  Retail  Business — 
the  bulk  of  sales  are  now  given  to 
supermarkets  and  other  grocers: 
".  .  .  five  years  ago  hardware  stores 


and  chemists  were  much  more 
important." 

Shake'n  Vac  is  stated  as  "probably 
the  most  significant  recent  innovation" 
and  the  "considerable  growth  rate  in 
air  fresheners  shown  over  recent  years 
is  expected  to  continue  unabated". 
Retail  Business  No  277  March  1981. 
EIU,  Spencer  House,  27  St  James's 
Place,  London  SW1A  INT.  ■ 


Unichem/ICFC  loans 


More  than  100  pharmacists  have 
applied  for  financial  assistance  under 
the  joint  loan  scheme  between 
Unichem  and  the  Industrial  and 
Commercial  Finance  Corporation 
(C&D,  January  24,  pl25). 

Since  the  scheme  was  announced, 
Unichem  have  received  36  inquiries 
for  the  purchase  of  existing 
pharmacies,  21  for  expansion 
programmes,  four  for  extensions  and 
refits,  three  for  buying  shop  freeholds 
and  three  for  refinancing  existing 
loans.  Some  51  pharmacists  have  asked 
for  general  information  on  the  scheme. 

The  smallest  request  so  far  is  for 
a  £12,000  loan  for  a  shop  refit  and  the 
largest  application  is  for  £150,000  to 
buy  an  existing  pharmacy  with 
freehold. 

Unichem  have  set  up  a  separate 
department  at  their  head  office  in 
Morden,  Surrey,  to  consider  the 
applications  and  inquiries  which  have 
come  from  various  parts  of  the  UK. 
These  are  "fully  investigated"  by 
Unichem  who,  when  satisfied,  act  as 
guarantors  for  the  loans,  which  are 
then  passed  to  ICFC.  Once  ICFC 
receives  the  necessary  information  it 
takes  an  average  of  five  days  for 
approval  to  be  given. 

Under  the  scheme  the  loans  are 
repayable  over  a  period  of  between 
seven  and  15  years  at  "competitive 
interest  rates"  with  the  possibility  of 
there  being  no  requirement  to  make 
capital  repayments  during  early  years 
of  the  loan.  ■ 


Argos  include  Charlie 


The  1981  Argos  catalogue  includes 
Charlie  perfume,  supplies  of  which  it 
is  understood,  have  not  been  obtained 
directly  from  Revlon  UK. 

Argos  are  offering  Charlie  for 
£3.79  (Revlon  £5.95)  and  its  inclusion 
in  the  catalogue  follows  a  cut-price 
three-week  drive  in  October.  A 
spokesman  for  Argos  told  C&D  that 
Charlie  was  a  "grey-import"  obtained 
from  a  secondary  supplier.  Faberge, 
represented  in  the  catalogue  by 
Brut  33  and  Kiku,  are  direct  suppliers 
to  Argos.  ■ 
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If  a  customer  is  suffering  with  a  mouth  ulcer,  he'll  be 
looking  for  quick  relief  from  pain  and  he  wants  something 
that  will  help  to  promote  rapid  healing. 

In  other  words,  he  wants  soft,  soothing  Medijel. 
So  display  Medijel  gel  on  your  counter,  and 
let  your  customers  help  themselves  to  fast  relief 
from  sore  mouths  and  mouth  ulcers.  You'll  be 
glping  yourself  at  the  same  time. 


Medijel 

Soothing  gel  now  on  GSL. 
Also  available  in  soft  pastilles. 


Dendron  Lii 
Watford,  Hei 


94  Rickmansworth  Road, 
17JJ.Tel  (0923)29251. 


Do  you  know  many  Retail  Chemists 
who  increased  their  profits  last  year? 

We  do. 


With  over  30  years  experience  in  the  Retail  Chemist 
market  we  have  proved  time  and  again  to  our  many 
clients  that  adopting  the  correct  marketing  strategy  and 
creating  the  right  image  leads  to  higher  profitability. 
From  initial  contact,  market  definition,  merchandise 
analysis,  display  system  and  dispensary  planning, 
creative  design  involving  shopf  ront,  colour  schemes, 
lighting  and  graphics  to  final  installation  and  execution, 
the  fullbacking  of  the  Dollar  Rae  organisation  is  at  your 
service. 

Let  us  turn  your  business  into  a  more  effective  selling 
tool.  For  further  information  and  copy  of  our  brochure 
contact: 

Dollar  Rae,  Freepost,  Glasgow  G41 1BR 


SSmMSm 

mSSmmm 


Tel:  041-649  9331  Telex:  7793*4 

Represented  throughout  the  United  Kingdom 
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'entaid 

STERILE 

DRESSING  PACK 

DRUG  TARSFF 


CONTENTS 

1  Ahswfk'nl  GauM  Tissue  Pad 

1  ftJ)sorh«ft(  Gaw*  Swabs  !0  em  * 10  cm 

4  bffla  Coltcm  Wool  Bails 

I  Absorbent  Poper  Towel 

\  Water  Repetfenl  Paper  Sterile  fieliJ 


Vomon-Carua  Un 


.  J 

vernaia 

STERILE 

1  WEffiDS 

(GAUZE  SWABS  B.P.C  ) 
7-5cmX7-5™    8  PLY 


Vernon-Carus  Limited 


Vernon-Carus  Ltd.  pioneered 
commercially  produced  Sterile 
Dressing  Packs  in  the  United  Kingdom 
almost  twenty  years  ago  and  have 
led  the  field  ever  since. 

Packs  are  obtainable  from  all 
wholesale  chemists  and  conform  to 
the  National  Health  Service  Drug 
Tariff  Specification. 

l^ernaid 

REGD. 

THE BRAND LEADER 


VERNON-CARUS  LTD. 
Penwortham  Mills, 
Preston,  Lanes,  Tel :  744493/8 


IMPORTANT  NOTICE 
TO  PHARMACISTS 


It  has  been  noted  that,  in  some 
recent  prescriptions,  Intal  has  been 
described  as  Intal  R'  These  should  be 
filled  exactly  as  if  they  were  for  Intal. 

It  has  been  agreed  with  the  Pricing 
Bureau  of  the  DHSS  that  there  will  be  no 
difference  in  price. 

Intal  Compound  remains  unaffected. 


Ik 


Further  information  is  available  from 
Fisons  Limited,  Pharmaceutical  Division,  12  Derby  Road, 
Loughborough,  Leicestershire,  LE11 OBB. 


Absolute 
Alcohol 


Synthetic  quality  available  to  British  and  all  well  known 
International  Specifications  and  Pharmacopoeias. 


James  Burrough  Limited 

Fine  Alcohols  Division  60  Montford  Place  London  SE11 

Tel:  01  735  B131 


MCL  PROVIDE  THE  SOLUTIONS... 

to  your  contact  lens  solution  problems 
from  the  largest  stocks  in  the  U.K. 

QUALITY       Contact  Reggie  Ormes,  MCL  Services  Ltd., 
RELIABILITY   Castleham  Road,  St.  Leonards-on-Sea,  East  Sussex, 
SERVICE       TN38  9NB  or  telephone  Hastings  53381 -7 


ORALCER 


SLOW  RELEASE  F  . 

pellets  \  MOUTH  ULCERS 

NOT  A  GEL  -  NOT  A  PASTILLE  -  BUT  PELLETS 
that  slowly  release  2  Active  ingredients  at  site  of  ulceration 

VITABIOTICS  LTD.  122  Mount  Pleasant  Alperton  Mddx.  01-903 


5<QK 
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PSGB  COUNCIL 


No  guidelines  for 
scripts  under  £1 


The  Pharmaceutical  Society  has 
decided  that  pharmacists  should  use 
their  own  professional  judgment  when 
faced  with  NHS  prescriptions  for 
medicines  Which  can  be  bought  over- 
the-counter  for  less  than  £1,  and  that 
guidelines  cannot  be  given. 

The  Society's  Council  debated  the 
question  of  supplying  such  medicines 
at  this  month's  meeting  but  concluded 
that  the  individual  pharmacist's  action 
would  depend  so  much  on  the 
circumstances  that  general  guidelines 
could  not  be  given.  The  president 
said  the  Society's  officers  had  discussed 
the  subject  at  length  and  had  concluded 
that  there  was  no  one  simple  answer 
to  a  complicated  situation. 

Legal  implications 

Professor  Smith  said  he  appreciated 
that  there  was  room  for  difference  of 
opinion,  but  there  were  also  legal 
implications  and  implications  in 
possible  defrauding  of  the  Department 
of  Health.  He  felt  there  was  anxiety 
among  the  membership  and  that  they 
might  want  guidance.  Mr  Balmford 
said  that  where  there  were  three  or 
four  items  on  a  prescription,  one  of 
which  the  patient  did  not  want,  the 
pharmacist  could  cross  that  item 
through  and  write  "not  dispensed" 
opposite  it.  The  prescription  then  went 
to  the  pricing  bureau.  The  same  advice 
could  be  given  in  regard  to  a 
prescription  which  was  not  dispensed 
because  the  item  on  it  was  below  £1. 

Mr  Dalglish  felt  that  if  the 
pharmacist  took  the  initiative  and  told 
the  patient  that  he  could  buy  the 
product  for  less  than  £1,  he  could  well 
be  undermining  the  patient's  confidence 
in  his  doctor.  Perhaps  it  should  be 
looked  at  from  an  ethical  viewpoint. 

The  president  said  it  seemed  from 
the  discussion  that  there  was  no  firm 
recommendation  the  Council  could 
make,  except  that  professional 
discretion  was  the  overriding  principle. 

Later,  a  motion  proposing  to  advise 
pharmacists  that  prescriptions  not 
dispensed  should  be  included  in  the 
exempt  bundle  of  prescriptions  and 
endorsed  "not  dispensed"  was  lost. 
■  The  chairman  of  the  National 
Pharmaceutical  Association  had  asked 
for  a  meeting  to  be  arranged  between 
representatives  of  the  Society,  the 


Pharmaceutical  Services  Negotiating 
Committee  and  the  NPA  it  was 
reported.  The  president  had  invited 
the  NPA  to  put  forward  an  agenda 
and  Mr  J.  Wright,  NPA  secretary,  had 
suggested  rational  location  of 
pharmacies;  possible  further  relaxation 
of  legislation  to  free  certain  drugs 
from  prescription  only  requirements; 
ways  and  means  of  "policing"  the 
one-mile  limit  in  rural  areas  where 
doctors  dispense;  patient  counselling  as 
a  subject  of  postgraduate  education; 
and  dispensing  assistants  course  at  a 
lower  level  than  that  for  a  technicians 
education  certificate. 

Mr  Wright  had  suggested  that  the 
NPA  representatives  would  be  Messrs 
Facer,  Priest  and  Thornton,  together 
with  Mr  Astill.  Council  agreed  to  the 
meeting  being  held  and  to  the  Society's 
representatives  being  appointed  by  the 
officers. 

■  A  complaint  about  the  way  in 
which  the  British  National  Formulary 
was  launched  had  been  received  from 
the  Leeds  branch  of  the  Society,  who 
objected  to  learning  the  contents 
from  the  lay  press  and  television 
before  they  were  available  to  the 
pharmaceutical  and  medical 
professions.  The  secretary  and 
registrar  said  it  was  explained  to  the 
branch  that  the  BNF  was  a  publication 
produced  jointly  by  the  Society  and  the 
British  Medical  Association,  and 
publicity  had  been  carefully  considered 
so  as  to  provide  maximum  benefit  to 
both  publishers.  The  decision 
concerning  advance  information  had 
not  rested  solely  with  the  Society. 

Council  agreed  that  the  broader 
issue  of  distributing  information  to 
the  membership,  via  branch  public 
relations  officers,  should  be  considered 
by  the  organisation  committee. 

PSNC  challenge 

The  Pharmaceutical  Services 
Negotiating  Committee  has  challenged 
the  Society's  authority  to  deal  with 
dispensing  mistakes  under  the  National 
Health  Service  on  professional 
grounds.  PSNC  takes  the  view  that 
errors  made  in  dispensing  are  not  a 
professional  matter  but  a  breach  of 
contract  only. 

PSNC  was  informed  that  the  topic 
had  already  been  discussed  at  a 


meeting  of  the  Welsh  Executive,  when 
it  was  agreed  that  the  head  of  the  law 
department  should  prepare  a  paper  on 
the  procedure  to  be  adopted  when 
dealing  with  such  a  complaint.  There 
were  four  possible  courses  open  to  a 
patient  in  such  circumstances:  alleged 
breach  of  terms  of  service  under  the 
NHS  Services  procedures;  allegations 
of  professional  misconduct,  dealt  with 
by  the  Society;  alleged  breach  of 
Section  64  of  the  Medicines  Act  1968, 
for  which  the  Society  is  the 
enforcement  authority,  or  a  potential 
claim  for  civil  damages. 

■  Following  the  discussion  in 
Parliament,  Council  agreed  that  the 
sale  of  tobacco  products  in  pharmacies 
should  be  reconsidered  by  the  Ethics 
Committee. 

Panel  of  experts 

The  Society  is  to  set  up  a  panel  of 
experts  who  could  be  contacted  by  the 
news  media  for  information  on  various 
scientific  aspects  of  medicine  and 
pharmacy.  The  vice-president  said 
that  in  his  view  a  system  should  be 
established  by  which  the  Society  could 
become  recognised  as  a  body  able  to 
provide  expert  information.  By 
monitoring  the  news  media  and 
scientific  and  medical  journals 
subjects  of  interest  could  be  anticipated 
and  assigned  to  an  appropriate  expert, 
Whose  name  and  telephone  number 
could  be  passed  to  the  media  when  an 
inquiry  was  made. 

The  setting  up  of  such  a  panel 
would  be  a  more  positive  approach  to 
the  provision  of  information  than  in 
the  past.  Membership  of  the  panel 
would  change  according  to  the  topics 
of  interest.  It  was  noted  that  the 
proposal  did  not  imply  any  criticism 
of  the  information  activities  conducted 
by  the  director  of  public  relations  and 
the  Society's  information  service. 

■  The  Society's  procedure  for  the 
approval  of  establishments  for 
pre-registration  training  was  confirmed 
by  the  Council,  subject  to  some 
clarification  and  a  few  changes.  When 
a  general  practice  application  referred 
to  a  "professional"  pharmacy,  in  which 
little  or  no  sale  of  medicines  and 
related  products  took  place,  then 
applications  would  only  be  submitted 

to  the  Education  Committee  for 
approval  when  provision  was  made  for 
that  type  of  experience  to  be  given  in 
another  pharmacy. 

When  an  application  for  approval 
or  re-approval  was  made  by  an 
establishment  which  was  to  be 
prosecuted  by  the  police  or  by  the 
Society  or  was  to  be  the  subject  of  a 
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Statutory  Committee  inquiry,  the 
application  would  not  be  put  to  the 
Committee  for  approval  until  the 
outcome  of  the  prosecution  or  inquiry 
had  been  determined.  If  such  an 
establishment  had  already  been 
approved,  the  office  would  bring  to 
the  attention  of  the  Committee  any 
impending  prosecution  or  inquiry. 

The  reference  to  "Mims  or  a 
similar  catalogue"  in  the  list  of 
reference  books  for  preregistration 
establishments  should  be  amended  to 
"an  up-to-date  catalogue  of 
pharmaceutical  products".  The 
Education  Committee  noted  that  many 
pharmacists  felt  strongly  that  Mims 
should  not  be  included  in  the  list, 
while  others  felt  that  it  should  be 
available  because  it  was  the  catalogue 
used  by  most  doctors.  The  Committee 
recommended  that  the  office  should 
bring  to  the  Committee  for  approval 
only  those  applications  in  which  all  the 
current  issues  of  the  reference  books 
were  available  and  in  use. 


Definition  of  'patient' 

■  The  Society  is  to  seek  from  the 
Department  of  Health  a  definition  of 
"patient"  for  the  purposes  of  the  sale 
or  supply  of  pharmacy  only  and 
prescription  only  medicines  by  doctors. 
This  was  recommended  by  the  Law 
Committee  after  considering  the  high 
court  dismissal  of  the  Society's  appeal 
in  a  case  concerning  a  doctor  who 
had  supplied  a  prescription  only 
medicine  to  slimming  club  clients  who, 
the  Society  had  alleged,  were  not  in 
fact  patients  of  that  doctor. 

Council  agreed  that  the  head  of  the 
law  department  should  send  a  copy  of 
the  appeal  hearing  transcript  to  the 
Department,  pointing  out  the  problems 
which  would  be  raised  by  the  decision 
of  the  high  court. 

■  Arrangements  have  been  made  for 
the  Society  to  enforce,  concurrently 
with  the  Ministers,  Sections  63,  64,  65 
and  85  of  the  Medicines  Act  1968. 
Any  expenditure  would  be  reimbursed 
up  to  an  agreed  maximum. 

Sections  63,  64  and  65  are  basically 
re-enactments  of  the  now  repealed 
Food  and  Drugs  Act  legislation, 
dealing  with  standards  of  medicinal 
products,  and  enforcement  with  regard 
to  offences  involving  substances  not 
of  the  nature  and  quality  demanded. 
Section  85  deals  with  labelling 
requirements.  The  powers  currently 
given  apply  to  England  and  Wales 
only,  but  it  is  expected  that  similar 
arrangements  for  Scotland  will  follow. 

■  The  Society  is  in  general  satisfied 
with  the  proposals  for  two  European 
council  directives  concerned  with  the 
right  of  establishment  and  the  mutual 
recognition  of  pharmaceutical 
qualifications  (C&D  last  week,  p422). 


The  European  Economic  Community 
(Policy)  Committee  noted  that  the 
draft  directives  very  much  reflected 
the  policy  already  adopted  by  Council. 

The  Education  Committee 
emphasised  that  the  derogation  for  the 
three-year  course  and  one-year 
preregistration  period  in  England  and 
Wales  was  not  a  concession  based  on 
lower  academic  standards,  but  was  a 
recognition  that  the  overall  education 
and  the  final  qualifications  were 
equivalent  to  the  four-year  degree 
courses  elsewhere.  The  Committee 
noted  that  it  would  be  possible  for  any 
of  the  member  countries  to  increase 
the  length  of  its  education  and  training 
beyond  the  directive  requirements. 
B  The  Society  is  to  write  to  the 
Department  of  Health  expressing  its 
support  for  the  proposed  changes  in 
the  data  requirements  for  clinical  trial 
certificates. 

■  The  Society  is  to  retain  its  policy  of 
considering  each  issue  raised  by  the 
Committee  on  Safety  of  Medicines  on 
its  own  merits  rather  than  aligning 
itself  in  a  general  way  with  the 
pharmaceutical  manufacturers.  Where 
necessary,  the  Society  could  take  joint 
action  with  other  bodies,  such  as 

the  Association  of  the  British 
Pharmaceutical  Industry  or  the 
Proprietary  Association  of  Great 
Britain. 

■  A  certificate  of  honorary 
membership  of  the  Society  was 
presented  to  Mr  Frank  William 
Penson,  the  Society's  financial  officer, 
and  a  certificate  of  honorary  fellowship 
to  Sir  Gordon  Willmer,  former 
chairman  of  the  Statutory  Committee. 
H  A  seminar  is  to  be  held  at  the 
Society's  headquarters  on  September 
27  for  those  preregistration  tutors 
unable  to  attend  the  May  meetings. 

■  Mr  P.  I.  Harrison  is  to  represent  the 
Society  at  a  meeting  concerned  with 
the  revision  of  the  British  Standards 
specification  for  rubber  closures  for 
injectable  products. 

■  The  Practice  Committee  noted  that 
the  reorganisation  of  the  NHS  would 
lead  to  the  publication  of  a  reduced 
amount  of  central  advice,  and  so  there 
would  be  a  need  for  local  vigilance 
and  a  high  calibre  of  local 
representation  by  pharmacists. 

■  Mr  Kerr  and  Mr  W.  B.  Rhodes  had 
met  representatives  of  the  Health 
Visitors  Association  on  February  23 

it  was  reported,  to  discuss  the  service 
to  housebound  patients,  with  particular 
reference  to  collection  and  delivery  of 
prescriptions  as  set  out  in  the  joint 
submission  on  a  rational  location  of 
pharmaceutical  services.  Discussion 
had  also  taken  place  on  the  subject  of 
bulk  prescribing.  It  had  been  agreed 
that  the  matters  should  be  considered 
by  the  Executive  Committee  of  the 
Health  Visitors  Association  and  that 
the  Society  would  be  informed  of  the 
outcome. 


NEWS 
EXTRA 


Lack  of  CRC's— no 
adverse  comment 

There  will  be  no  adverse  comment 
under  the  Scottish  Drug  Testing 
Scheme  on  pharmacists  who  do  not 
use  child-resistant  containers. 

This  emerged  at  the  January 
meeting  of  the  Pharmaceutical 
Society's  Scottish  Department 
Executive,  when  the  secretary  said 
that  it  would  not  be  practicable  to 
comment  adversely  since  in  the  event 
of  any  such  complaint  the  pharmacist 
need  only  say  that  the  customer  had 
asked  for  a  non  child-resistant  pack. 
He  was,  however,  requested  to  note 
the  proportion  of  child-resistant 
containers  in  samples  of  solid  dosage 
forms  purely  for  the  information  of 
the  Executive. 

The  1981  conference  of  Scottish 
Pharmacists  would  be  held  at  the 
Old  Course  Hotel,  St  Andrews, 
November  14-15,  the  Executive 
decided,  subject  to  a  satisfactory  visit. 
An  informal  dinner  dance  would  be 
held  on  the  Saturday  evening  and  the 
Sunday  morning  topic  would  be 
security  in  pharmacies.  ■ 


Scottish  statistics 


In  a  written  Commons  question, 
last  week,  Mr  Gordon  Wilson 
(Scottish  Nationalist)  asked  the 
Secretary  for  Scotland  what  proportion 
of  pharmaceutical  products  are 
manufactured  in  Scotland;  and  what 
are  the  numbers  of  people  in  the  UK 
and  Scotland  so  employed. 

Mr  Alexander  Fletcher,  Under 
Secretary  for  Scotland,  replied  that 
1979  statistics  showed  the  net  output 
of  pharmaceutical  production  in 
Scotland  to  be  4.8  per  cent  of  the  UK 
net  output.  Associated  employment 
in  Scotland  was  3,500  and  in  the  UK 
66,100.  ■ 


Vestric  terms 


Vestric  have  dropped  the  'S'  and  'T' 
lists  which  gave  chemist  customers 
different  levels  of  discount  according 
to  the  wholesale  margin  allowed  by 
various  manufacturers. 

Their  new  terms,  operative  from 
March  1,  give  3  per  cent  on  NHS 
purchases  up  to  £1,200  (provided  that 
minimum  is  reached  in  the  relevant 
month)  and  8  per  cent  settlement 
discount  on  purchases  above  £1,200. 
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During 

recession,we 

advise  you  to 
go  to  the  wall. 


We  mean  it  quite  literally.  Go  and  take  a 
long,  hard  look  at  the  walls  of  your  shop.  Are  you 
stocking  as  many  lines  as  possible?  Are  the 
special  offers  well  displayed?  Can  your  customers 
see  what  you  have  in  stock?  Is  everything  within 
easy  reach? 

If  your  ans  wer  to  any  of  these  is  No,  then 
you're  not  making  the  best  of  your  most  valuable 
resource  -  space.  And  during  recession,  that's  a 
luxury  you  can't  afford. 

A  refit  will  overcome  just  that  problem. 
But  how? 

First,  by  displaying  your  full  range  of  stock 
so  customers  can  see  and  appreciate  the  choice 
you  offer  Second,  by  making  all  your  brands  easy 
to  see  so  customers  don't  have  to  search  for  their 
favourite.  Third,  by  making  sure  your  special 
promotions  are  highly  visible  so  customers  spot 
them  instantly.  Fourth,  by  encouraging  impulse 
sales  to  increase  purchases.  And,  finally,  by  having 
a  floor  plan  that  ensures  easy  customer  flow, 
because  a  well  planned,  pleasant  shop  will  attract 
more  customers. 

In  short,  by  contacting  Showrax,  the  market 
leaders  in  shopfitting. 

Showrax  employ  45  specially  trained  local 
sales  consultants,  always  available  to  solve  your 


specific  problems  and  back  them  with  equally 
highly  trained  designers,  production  staff  and  in- 
stallation teams.  And  the  Showrax  range  is  being 
continually  updated  and  expanded  to  meet 
modem  retailing  needs. 

While  Showrax  equipment  is  competitively 
priced,  we  realise  that  you  may  not  have  capital 
readily  available,  which  is  why  we  offer  the  option 
of  leasing.  Our  comprehensive  leasing  brochure 
explains  how  it  works,  how  much  it  costs,  and 
what  return  you  can  expect.  So  send  the  coupon 
today  for  our  full  range  of  brochures  -  it's  another 
piece  of  good  advice. 

^     Please  send  this  coupon  to  Steve  Lovett,  ^  1 4/<3"l 

The  Northfleet  Group,  Tower  Works,  Gravesend, 
Kent  DA11  9BE.  Tel:  0474-60671. 

Please  send  me  further  information  about  Showrax  □ 
Please  arrange  a  meeting  with  my  local  consultant  □ 
Name  

Address 


Telephone  

Type  of  Business 


The 
Northfleet 


Group 


SHOWRAX] 

 I 
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BUSINESS  NEWS 


Ciba-Geigy  suffer 
overall  profit  fall 


No  joy  for  retailers 
in  Howe  budget 


Pressure  groups  for  the  retail  trade 
and  small  businesses  will  not  be  too 
overjoyed  at  this  week's  budget,  with 
few  of  the  ideas  presented  to  the 
Chancellor  being  acted  upon. 

The  single  most  important  change 
has  been  the  lowering  of  the  minimum 
lending  rate  by  2  per  cent,  which  has 
been  widely  welcomed  in  business 
circles,  but  the  National  Insurance 
Surcharge  remains  unaltered  and  there 
has  been  no  relief  for  small  businesses 
on  energy  costs  and  rates  burden. 
However,  the  following  main  points 
were  made,  those  on  guarantee  loans 
and  risk  capital  break  new  ground 
and  will  be  particularly  welcomed. 
Loan  Guarantee  Scheme:  Major 
clearing  banks  and  ICFC  have  agreed 
in  principle  to  introduce  a  pilot  loan 
guarantee  scheme.  To  run  for  three 
years  initially,  with  individual  loans  of 
up  to  £75,000  available  for  a  period 
of  between  two  and  seven  years. 
Guarantee  will  be  for  80  per  cent  of 
loan. 

Risk  Capital:  New  tax  incentives — 
initially  for  three  years —  available  for 
individuals  to  invest  in  small 
businesses.  "Start-up  scheme"  allows 
relief  on  income  tax  of  up  to  £10,000 
in  any  one  year,  provided  the 
inv  stment  is  maintained  for  a!  least 
five  years  and  the  investor  is  not 
cor  lected  with  the  company. 
Cr^ital  Transfer  Tax:  Gifts — eg, 
passing  on  family  business  during 
lifetime — charge  at  top  of  lifetime  scale 
reduced  to  two  thirds  of  death  rates, 
and  annual  .exemption  increased  from 
£2,000  to  £3,000. 

VAT:  Threshold  for  payment  increased 
from  £13,500  to  £15,000. 
Corporation  Tax:  Limit  increased  by 
£10,000  to  £80,000  up  to  which  lower 
40  per  cent  rate  is  paid  by  small 
companies.  Full  52  per  cent  rate  now 
payable  at  £150,000  not  £130,000. 
Share  Purchase:  Proposals  to  allow 
small  companies  to  purchase  own 
shares  to  go  ahead. 
Venture  Capital:  Capital  losses  on 
shares  in  unquoted  companies  to  be 
allowed  to  be  set-off  against  income. 
Stock  Relief:  Confirmation  of 
proposals  in  last  November's  Green 
Paper,  ie,  ending  of  stock  relief 
clawback  under  which  companies  were 
increasing  their  tax  bill  pro-rata  as 
they  reduced  stock. 


Company  Cars:  20  per  cent  increase 
in  the  scale  figures  measuring  the 
benefits  of  a  company  car  for  tax 
purposes,  from  April  1982. 

For  company  cars  that  have  little 
or  no  business  use  there  is  a  higher 
schedule  of  taxation.  Business 
mileage  below  which  this  charge 
applies  goes  up  to  2,500  miles. 

The  Chancellor  also  announced  the 
launch  of  a  Business  Opportunities 
Programme  to  co-ordinate  advice 
services  for  small  businesses.  ■ 

J.  Bibby  report 
further  gains 

Increased  profits  have  again  been 
reported  by  J.  Bibby  and  Sons  Ltd. 
For  the  year  ended  December  27,  1980, 
group  pre-tax  profits  rose  by  11.5  per 
cent  from  £9.7  million  to  £10.8m. 
Sales  rose  slightly  to  £189.9m  (£188.1m.) 

Commenting  on  the  year  under 
review  Mr  Leslie  Young,  chairman, 
says  the  industrial  group  achieved  a 
significantly  higher  level  of  trading 
surplus  in  part  arising  from  the 
purchase  of  the  60  per  cent  of  Sterilin 
equity  not  already  owned,  but  also 
from  a  much  improved  performance 
by  the  edible  oils  division.  These  gains 
were  partly  offset  by  a  lower  trading 
surplus  achieved  by  the  paper  and 
converted  products  division. 

The  agricultural  group  also  showed 
an  increase  in  trading  surplus  with  a 
substantially  higher  result  from  the 
feeds  and  seeds  division,  offset  in  part 
by  a  reduced  trading  surplus  from  the 
farm  products  division.  ■ 


Bichromate  duty 


Argentina  has  applied  a  29  per  cent 
duty  rate  for  sodium  bichromate 
imports.  Tariff  protection  will  be  scaled 
down  to  25  per  cent  in  1982,  21  per 
cent  in  1983  and  20  per  cent  1984,  in 
keeping  with  the  economy  ministry's 
tariff  reduction  schedule. 

In  November,  1980,  Bayer 
Argentina  SA  opened  a  $25  million 
plant  to  produce  18,000  tons  of 
sodium  bichromate  a  year, 
"significantly  expanding  local 
production  of  the  chemical."  ■ 


Ciba-Geigy  group's  operating  profit 
after  tax  fell  by  SFr  22  million  to 
SFr  305m  in  1980,  despite  an  increase 
of  20  per  cent  (15  per  cent  if  newly 
acquired  companies  are  excluded)  in 
group  sales  to  SFr  11,914m.  Capital 
expenditure  was  up  to  SFr  255m  to  a 
total  of  SFr  853m. 

Ciba  say  the  discrepancy  between 
rising  sales  and  falling  profit  applies 
particularly  to  the  industrial  divisions 
— dyestuffs  &  chemicals  and  plastics 
&  additives.  The  profit  shortfall  in 
these  sectors  outweighed  the  good 
results  of  the  biological  divisions — 
agricultural  and  pharmaceuticals 
— chiefly  because  selling  prices  could 
not  be  raised  to  the  extent  of  the  rise 
in  raw  materials  costs  or  of  inflation 
generally.  Moreover,  fixed  costs  and 
expenses  rose  as  a  result  of  business 
expansion  and,  in  particular,  inflation 
and  greater  use  was  made  of  bank 
credit  facilities  to  finance  augmented 
current  assets,  with  a  consequent 
increase  in  interest  payments.  ■ 

Growth  of  multiples 
confirmed  in  survey 

Over  51  per  cent  of  goods  sold 
through  chemist  outlets  are  purchased 
in  multiples  (10  or  more  branches) 
and  there  has  been  a  5  per  cent 
increase  in  the  number  of  shops  owned 
by  large  chemist  multiples  (50  shops 
or  more)  since  1978,  according  to  a 
survey  by  Hillier  Parker  Research,  part 
of  Hillier  Parker  May  &  Rowden. 

Among  retail  multiples,  top  of  the 
league  with  the  largest  number  of 
branches  is  Dewhurst — the  butchers — 
and  second  Boots.  The  survey  points 
out  that  Boots  retain  their  second 
place  despite  a  policy  to  close  smaller 
branches  over  recent  years,  while 
increasing  total  floorspace.  "Multiple 
Shop  Branch  Numbers"  is  available 
from  Hillier  Parker  Research,  77 
Grosvenor  Street,  London  W1A 
2BT.  ■ 


Export  procedure 


A  notice  setting  out  the  Customs  and 
Excise  procedures  to  be  introduced  on 
October  1  for  the  documentation  and 
customs  clearance  of  goods  to  be 
exported  has  been  published. 

Many  of  the  existing  procedures  are 
to  be  changed  fundamentally,  and 
copies  of  "Documentation  of  Exports 
Revised  Procedures",  Notice  No 
275/A,  are  available  from  local 
Customs  and  Excise  offices.  ■ 
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Energy  policy 
crucial— CIA 

The  Chemical  Industries  Association 
has  forecast  that  over  the  next  few 
years,  investment  in  UK  chemical 
industries  will  fall  in  real  terms. 

Announcing  the  results  of  the 
chemical  industry's  annual  investment 
intentions  survey,  Mr  Martin 
Trowbridge,  director  general,  said, 
"Bearing  in  mind  the  considerable 
business  problems  of  our  industry  at 
the  moment,  the  first  picture  which 
emerges  from  this  survey  seems 
surprisingly  optimistic.  However,  as 
you  dig  deeper  it  becomes  apparent 
that  many  of  the  companies  indicating 
the  possibility  of  investment  are 
assuming  a  major  rejigging  of 
government  policy  regarding  feedstock 
and  energy  costs,  sterling  parity  and 
interest  rates. 

"Certainly  if  the  survey's  intentions 
come  to  pass,  Britain  will  maintain 
its  high  place  in  Europe's  chemical 
manufacturing  league  table — but  at 
the  moment  that's  a  big  'if'." 

The  survey  shows  that  the  Chemical 
and  Allied  Products  industry  spent  a 
record  £1,340  million  on  investment  in 
the  UK  in  1980,  and  the  1981  cash 
figure  is  likely  to  be  close  to  this  level. 
However,  in  "constant  money"  terms 
the  1980  expenditure  was  2  per  cent 
down  on  1979.  In  1981-83  the  annual 
figures  are  expected  to  be  15-20  per 
cent  down  on  1980,  although  higher  in 
cash  terms. 


NEDC  report 


Some  hope  for  a  "rejigging"  came 
this  week  in  the  form  of  a  report 
by  the  National  Economic 
Development  Council  energy  task  force 
"which  clearly  demonstrates  the  severe 
competitive  disadvantages  that  UK 
industry  is  now  suffering  on  energy 
prices",  says  the  Association. 

CIA  are  now  pressing  for  a 
number  of  measures  to  put  UK  energy 
prices  on  a  par  with  those  of 
European  competitors:  "Even  taking 
the  general  levels  of  prices  quoted  in 
the  summary  of  the  report,  as  a  very 
conservative  basis,  the  cost  to  the  UK 
chemical  industry  of  end-year 
differences  amounts  to  about  £170 
million  a  year,  compared  with  our 
major  continental  European 
competitors. 

□  The  Government  this  week  agreed 
with  the  EEC  to  a  Commission 
investigation  into  the  principles  of 
energy  pricing  by  member  states  and 
budget  changes  will  hold  gas  prices  to 
industry  at  current  levels  until 
December  1  1981.  "New  flexibility" 
is  also  being  introduced  into  pricing 
for  heavy  electricity  users.  ■ 


Defying  the  recession,  Mr  John 
Woodford,  managing  director  of 
Optrex,  cuts  the  first  turf  of  a  £2m 
building  programme — part  of  an 
"ambitious  corporate  development  and 
growth  programme  for  the  1980's." 
He  is  watched  (left)  by  Mr  S.  Beare, 
managing  director,  Client  Construction 
Ltd,  and  Councillor  Morris,  deputy 
Mayor  of  Basingstoke 

Disruption  by  Civil 
Service  continues 

The  implications  of  Civil  Service 
unions  actions  were  still  unclear  as 
C&D  went  to  press.  Threatened  action 
could  delay  the  implementation  of  tax 
changes  announced  in  the  Budget, 
although  senior  staff  at  Custom  & 
Excise  may  ensure  the  necessary 
administration  is  completed  to  bring 
the  changes  into  force. 

Almost  certain  to  be  the  object  of 
further  action  is  the  VAT  computer  at 
Southend — a  complete  closure  was 
effected  last  Monday  on  the  "day  of 
action" — and  the  dispute  could  hold 
up  repayments  to  traders.  NHS 
payments,  however,  are  not  expected 
to  be  affected.  ■ 


APPOINTMENTS 


■  French  &  Scott  Ltd:  Mr  Albert 
Slade  is  appointed  agent  for  the 
French  of  London  range  in  the 
Midlands  area. 

■  Bob  Martin  Co:  Mr  John  Hawkings 
joins  as  sales  manager;  Mr  David 
Spensley  as  sales  representative  for  the 
Midlands,  Wales  and  Avon  areas. 

■  Kanebo  Cosmetics  Mr  Ray 
Hickman,  formerly  with  Revlon  and 
Elizabeth  Arden,  has  been  appointed 
general  manager.  He  Will  replace 
Christopher  Bennett,  who  is  returning 
to  Orlane. 

■  Seton  Products  Ltd:  Mr  Michael 
French,  previously  field  sales  manager, 
Midlands,  has  been  appointed  UK 
hospital  sales  manager.  He  is  replaced 


Optrex  invest  in 
future  growth 

Optrex  Ltd  have  announced  the  start 
of  a  £2  million  building  programme 
which  marks  the  initial  phase  in  the 
company's  move  to  the  council  owned 
Viables  industrial  estate  at  Jay's  Close, 
Basingstoke. 

Initially,  a  48,000sq  ft  building  is 
being  constructed  on  a  six  acre  site. 
Both  warehousing  and  administrative 
offices  are  planned  ad  completion  is 
expected  by  autumn.  In  the  long  term 
the  remaining  space  will  be  developed 
as  a  manufacturing  unit. 

This  first  phase  "represents  the 
culmination  of  some  two  years' 
planning  for  future  development  and 
growth",  Mr  John  Woodford, 
managing  director,  told  an  on-site 
gathering  of  project  organisations, 
local  dignatories  and  Press:  "Central 
to  that  plan  is  the  prograssive 
introduction  of  well-researched, 
carefully  developed  and  high-quality 
new  products  for  the  consumer  health 
care  markets  both  in  this  country  and 
overseas." 

Following  this  development, 
announced  earlier  in  the  month,  it 
was  revealed  this  week  that  Optrex 
has  become  wholly  owned  by  Hoechst 
UK  Ltd,  who  have  acquired  Roussel 
Laboratories  50  per  cent  shareholding 
in  Optrex.  Previously,  Optrex  was 
jointly  owned  by  Hoechst  UK  and 
Roussel,  who  are  also  part  of  the  West 
German  group  Hoechst  AG. 

The  acquisition  is  seen  by  Hoechst 
UK  as  a  rationalisation  of  the 
company's  world-wide  OTC  activities, 
but  the  bulk  of  Optrex's  manufacturing 
operation  will,  for  the  time  being, 
continue  to  be  carried  out  at  Roussel's 
Swindon  factory.  ■ 


by  Mr  Roger  Saltmarshe,  who  was 
previously  area  representative  for 
the  North. 

■  Thomson  &  Joseph  Ltd:  Mr  Ivan 
Frith,  sales  manager  since  1977,  has 
been  appointed  sales  director. 
Executive  functions  of  other  board 
members  have  been  announced  as 
follows:  Mr  W.  W.  Slater:  managing 
director.  Mrs  M.  E.  Joseph:  senior 
executive  director.  Mr  E.  Joseph: 
chairman. 

■  YYvetli  Laboratories:  Mr  Donald 
Barrett  is  promoted  to  a  "key  new 
appointment"  as  the  company's 
associate  director  of  marketing  services 
and  postgraduate  education.  Mr  David 
Clark  is  promoted  to  sales  manager, 
ethical  division.  He  has  been  with  the 
company  for  19  years,  having  joined 

as  a  medical  representative  for  ethical 
products  in  1962.  Most  recently  he 
was  sales  training  manager. 
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MARKET  NEWS 


Quiet  all  round 

London,  March  10:  All  sections  of 
the  market  were  subdued  during  the 
week  as  sterling  lost  further  ground 
against  foreign  currencies  in 
anticipation  of  a  cut  in  interest  rates. 

Inquiries  for  menthol  slackened 
somewhat  but  both  Brazilian  and 
Chinese  sources  were  higher  by  lOp 
kg  in  all  positions.  Brazilian 
peppermint  was  up  5-10p  kg  as  to 
delivery  but  the  Chinese  oil  was 
unchanged. 

A  number  of  Spanish  essential 
oils  were  lower  including  cade, 
fennel,  spike  lavender,  origanum, 
pennyroyal  and  red  thyme. 

Among  spices  cardamoms  and 
black  pepper  were  lower  for  shipment 
while  turmeric  was  higher. 

Pharmaceutical  chemicals 

Ammonium  acetate:  BPC  1949  crystals  £0  8635  kg 
in  50-kg  lots;  strong  solution  BPC  1953  £0.243  kg 
in  250-kg  lots. 

Ammonium  bicarbonate:  BPC  £234.77  metric  ton, 
ex-works,  in  50-kg  bags. 

Aluminium  chloride:  Pure  crystals  in  50-kg  lots 
£1,353  kg. 

Ammonium  tartrate:  Commercial  £2.95  kg  in  50-kg 
lots. 

Amylobarbitone:  Less  than  100-kg  £19.11  kg; 
sodium  £21.59. 

Calcium  chloride:  BP  anhydrous  96/98%  £1.21  kg 
in  50-kg  lots  of  powder;  £1.23  hexahydrate  crystals 
BP  1968  £0.95. 

Calcium  gluconate:  £1,960  per  metric  ton. 
Calcium  lactate:  100-kg  lots  £1.37  kg. 
Calcium  pantothenate:  £7.53  kg  in  25-kg  lots. 
Chloral  hvdrate:  50-kg  lots  £2.20  kg. 
Chloramphenicol:  BP73  £18  kg  in  500-kg  lots. 
Choline:  (500-kg  lots)  bi tartrate  £3.25  kg; 
dihydrogen  citrate  £3.40. 
Chloroform:  BP  £490  to  £520  per  metric  ton 
according  to  drum  size;  2-litre  bottles  £2.90  each; 
10x500-ml  bottles  £1.25  each. 
Cinchocaine:  Base  (500-g  lots)  £105  kg; 
hydrochloride  £92.70. 

Clioquinol:  NF  XIV  500-kg  lots  £15.81  kg. 
Cyanocobalamin:  per  g  £2.53  in  100-g  lots; 
imported  £2.40  in  1-kg  lots. 

Cyclobarbitone:  Calcium  £24.70  kg  in  50-kg  lots. 
Iodoform:  USNF  £17  kg  in  50-kg  lots. 
Isoetharinc  hydrochloride:  £125  kg  for  1-kg  lots. 
Isoniazid:  BP  1973  £4  kg  in  300-kg  lots. 
Magnesium  carbonate:  BP  per  metric  ton — heavy 
£740-£745;  light  £640. 

Magnesium  chloride:  BP  crystals  £1.05  kg  for 
50-kg  lots. 

Magnesium  dihydrogen  phosphate:  Pure  £2.45  kg 
in  50-kg  lots. 

Magnesium  hydroxide:  (metric  ton)  BPC  light 
£1,800;  28  per  cent  paste  £550. 

Magnesium  oxide:  BP  per  metric  ton,  heavy  £1.700 
light  £1,800. 

Methadone  hydrochloride:  £330  per  kg  Subject  to 
Misuse  of  Drugs  Regulations. 
Methyl  salicylate:  5-ton  £1.61  kg;  1-ton  £1.65. 
Metol  Photo  grade  per  kg.  50-kg  lots  £9.45. 
Nicotinamide:  £3.46  kg  in  50-kg  lots. 
Nicotinic  acid:  £3.57  kg  in  50-kg  lots. 
Noscapine:  Alkaloid:  £33  kg  for  100-kg; 
hydrochloride  £36.30. 

Paraffin  liquid:  BP  £0:642  litre  on  210-litre  drums; 
light  BPC  1963  £0.569;  Technical  white  oil  WA23 
£0.557;  WA21  £0.586. 

Pentobarbitone:  Less  than  100-kg  £25.67  kg; 
sodium  £25.71. 


Pethidine  hydrochloride:  Less  than  10-kg  lots 
£51.30  kg  Subject  to  Misuse  of  Drugs  Regulations. 
Petroleum!  jelly:  BP  soft  white  grade  54  £466 
metric  ton  delivered  UK  in  170-kg  drums; 
yellow  BP  in  grade  60  £466  in  174  kg  drums. 
Phenobarbitone:  In  50-kg  lots  £8.12  kg,  sodium 
salt  £8.47. 

Phenylephrine  hydrochloride:  £89  kg  in  50-kg  lots; 
£92  in  10  kg. 

Phosphoric  acid:  BP  sg  1,750  £0.5248  kg  ia 
38-drum  lots  minimum. 

Pholcodine:  1-kg  £538-£543  60-kg  lots  £493  kg. 
Subject  to  Misuse  of  Drugs  Regulations. 
Phthalylsulphathiazole:  50-kg  lots  £8.95. 
Physostigmine:  Salicylate  £2.48  per  g;  sulphate 
£3.37  in  100-g  lots. 

Sodium  benzoatc:  £0.70  kg  in  500-kg  lots. 
Sodium  bicarbonate:  BP  from  £149.90  metric  ton 
as  to  grade  in  minimum.  10-ton  lots  delivered  UK. 
Thiamine:  Hydrochloride /mononitrate  £16.20  kg  in 
25-kg  lots  of  British  origin;  500-kg  £14.97. 

Crude  drugs 

Agar:  Spanish  £7.80  kg  spot. 

Aloes:  Cape  £1,240  metric  ton  spot;  £1,220,  cif. 

Curacao  unquoted. 

Balsams  (kg)  Canada:  Unchanged  at  £11.40  on 
the  spot;  shipment,  £11.30  cif.  Copaiba:  no 
offers.  Peru  £9.40  spot;  £9.15,  cif.  Tolu  £6.15  spot. 
£6.15  spot. 

Belladonna:  (kg  cif)  herb  £0.60  leaves  and  root 
unquoted. 

Benzoin:  £180  cwt,  cif. 

Camphor:  Natural  powder  £7.95  kg  spot;  £7.35 
kg  cif.  Synthetic  96%  £1.25  spot;  £1.20,  cif. 
Cinnamon:  unquoted  on  spot  or  forward. 
Ceylon  quills  4  o's  £0.7611b,  featherings  £0.15i 
both  cif. 

Cloves:  Madagascar  £4,450  metric  ton  spot  £4,300, 
cif. 

Ipecacuanha:  Matto  Grosso  no  offers;  Costa 
Rican  £27  kg  cif 


Liquorice:  Root,  no  spot;  £500  metric  ton, 
cif.  Block  juice  £1,400  metric  ton  spot; 
Spray-dried  £1,550. 

Lobelia:  European,  no  spot;  £1.40  kg.  cif. 
Menthol:   (kg)   Brazilian  £6  spot   and  cif. 
Chinese  £5,20  spot;  £5.05.  cif. 
Pepper:  (metric  ton)  Sarawak  black  £750  spot, 
$1,525,  cif;  white  £1,000  spot;  $2,025  cif. 
Quillaia:  Spot  £1,040  metric  ton;  £1,030,  cif. 
Squill:  Indian  white  £340  metric  ton,  cif. 
Tonquin  beans:  No  offers. 

Turmeric:  Madras  finger  £360  metric  ton  spot: 
£260,  cif. 

Witchhazcl  leaves:  £2.75  kg  spot;  £2.70,  cif  both 
nominal. 

Essential  and  expressed  oils 

Almond:  Sweet  in  1-ton  lots  £1.50  kg  duty  paid 
Cade:  Spanish  £1.70  kg  spot. 

Cedarwood:  Chinese  £1.30  kg  spot  and  £1.15.  cif. 
Cinnamon:  Ceylon  leaf  £2.60  kg  spot;  £2.45,  cif; 
bark:  English-distilled,  £155. 
Fennel:  Spanish  sweet  £8  kg  spot. 
Lavender  spike:  £13  kg. 

Olive:  Spanish  £1,460  per  metric  ton  in  200-kg 
drums  exwharf;  Mediterranean  origin  £1,380 
Drawback  £283  ton  on  Spanish  after  packing 
in  containers  of  5  litres  or  less. 
Origanum:  Spanish  70  per  cent  £17  kg. 
Pennyroyal:  From  £7.85  per  kg  spot. 
Peppermint:  (kg)  Arvensis — Brazilian  £5  spot: 
£5.10  cif  Chinese  £3.10  spot;  £3,  cif  American 
piperata  £8.95.  cif. 

Sandalwood:  Spot  Mysore  £48  kg  East  Indian  £44 

spot. 

Thyme:  Red  £45-50%  £15  kg  spot;  50-55%  £17. 

The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press. 


COMING  EVENTS 


Monday,  March  16 

Ayrshire  Branch,  Pharmaceutical  Society,  Savoy 
Park  Hotel,  Ayr,  at  8  pm.  Mrs  N.  Sharpe, 
SRN,  drug  dependence  unit,  on  "The  drug 
addict — his  problems,  treatment  and  cure." 
Enfield  Pharmacists'  Association,  Chase  Farm 
Hospital  postgraduate  medical  centre,  Enfield,  at 
8  pm.  A  speaker  from  the  trading  standards 
department,  London  Borough  of  Enfield,  will 
talk  about  the  work  of  his  department. 
Mid  Glamorgan  East  Branch,  Pharmaceutical 
Society,  Hawthorn  Leisure  Centre,  Pontypridd, 
Social  evening. 

Tuesday,  March  17 

Bromley  and  South  East  Metropolitan 
Branches,  Pharmaceutical  Society,  Queen  Mary's 
Hospital  day  centre.  Sidcup.  Mrs  Sheila  Silcock, 
clinical  research  division.  Wellcome  research 
laboratory,  on  "Zyloric — an  insight  into  its 
actions  and  uses". 

Fife  and  Stirling  Branches.  Pharmaceutical 
Society,  City  Hotel,  Dunfermline,  at  7.45  pm. 
Professor  R.  Kilpatrick.  University  of  Leicester, 
at  7.45  pm.  on  "Pesticides  in  the  balance". 
Leeds  Branch.  National  Pharmaceutical 
Association,  Moortown  Golf  Club.  Harrogate 
Road.  Leeds,  at  8  pm.  Working  dinner  with 
Alan  Smith,  chief  executive.  PSNC,  on  "The 
NHS  contract". 

Rending  Branch,  Pharmaceutical  Society.  Royal 
Berkshire  Hospital  postgraduate  centre,  at 
8  pm.  Film. 

Wednesday,  March  18 

Worthing  &  West  Sussex  Branch,  Pharmaceutical 
Society,  Worthing  postgraduate  medical  centre, 


Homefield  Road,  at  8  pm.  Mr  B.  Wynn-Davies, 
consultant  surgeon,  accident  and  emergency 
department,  on  "Accidents  will  happen". 

Thursday,  March  19 

Birmingham  Branch,  Pharmaceutical  Society, 

University  of  Aston,  room  644,  at  8  pm.  D. 
Clark,  school  of  chiropody,  Matthew  Boulton 
Technical  College,  on  "The  role  of  the 
pharmacist  in  chiropody". 
Dundee  &  Eastern  Scottish  Branch, 
Pharmaceutical  Society,  Ninewells  Medical 
School  lecture  theatre  3,  at  7.30  pm.  I.  L. 
Smith  on  "Hypnotism". 
Manchester,  and  Salford  Branch,  National 
Pharmaceutical  Association.  Pharmacy  lecture 
theatre,  Manchester  University,  at  8  pm.  Mr 
T.  P.  Astill,  deputy  secretary,  NPA,  on  "Up-to- 
date  with  the  law". 

North  London  Pharmaceutical  Association 
Dinner,  Cholmondely  Room,  House  of  Lords, 
at  7.30  pm. 

Advance  Information 

Chiltern  Region  postgraduate  lectures.  St  Alban's 
City  Hospital.  Normandy  Road.  St  Alban's  on 
March  17,  24,  31  and  April  7  at  8  pm.  Lectures 
on  "Minor  ailments — patient  counselling  and 
counter  prescribing"  by  Dr  N.  D.  Harris,  Chelsea 
College,  and  Dr  Hilary  Ridgeway,  St  George's 
Hospital.  Applications  to  Course  Organiser  (St 
Albans),  Division  for  Graduate  Education. 
Department  of  Pharmacy.  Chelsea  College. 
Manresa  Road,  London  SW3  6LX. 
Health  Education  and  the  Media  conference, 
Riccarton  campus,  Heriot-Watt  University, 
Edinburgh.  March  24-27.  International 
conference  jointly  organised  by  the  Scottish 
Health  Education  Group  and  the  Advertising 
Research  Unit.  University  of  Strathclyde. 
Applications  (£125  including  campus 
accommodation.  £95  without)  to  Dr  D.  S. 
Leathar.  Advertising  Research  Unit,  Department 
of  Marketing.  Universitv  of  Strathclyde,  173 
Cathedral  Street,  Glasgow  G4  0RQ 
Pharmaceutical  Group.  Royal  Society  of  Health. 
13  Grosvenor  Place.  London  SW1.  on  April  9. 
at  7  pm.  Dr  Frank  Fish.  dean.  School  of 
Pharmacy,  on  "Science  in  court". 


KAOLIN  POULTICE  B.P. 

A  new  look  for  an  old  but  efficient  remedy.  Kaolin  Poultice  B.P.  in  a  foil  backed  pouch, 
extensively  tested  and  used  in  hospitals.  Can  be  heated  and  ready  to  apply  in  one 
minute— no  mess— no  hassle — clean— effective.  Available  on  prescription.  4  x  100  grm 
poultices  to  a  pack  Basic  NHS  cost  £3  +  VAT. 

K/L  PHARMACEUTICAL  LTD.,  25  Macadam  Place 
South  Newmoor  Industrial  Estate,  Irvine.  Tel.  Irvine  215951 


RUTHMOL 


the  low  sodium  condiment  National  Press  advertising  campaign  is 
now  in  progress.  Make  sure  you  have  stocks  of  50gm  shakers  and 
popular  250g  refills.  Available  from  most  wholesalers  or  direct 
from: 

Larkhall  Laboratories  (CDL) 
229  Putney  Bridge  Road,  London  SW15  2PY 
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CLASSIFIED 


BEAT  THE  BUDGET  AT  No.  1 

This  is  not  an  April  Fool  joke  in  March.  These  are  just  a  few  of  our  many  March  sale  bargains  with 
many  more  arriving  daily .  We  do  not  claim  to  be  the  biggest  or  need  bulk  buyers.  We  are  not  afraid  to 

show  our  prices  which  say  it  all. 

Aramis  60  ml  Cologne  £3.90 
Aramis  5  pc  Gift  Sets  £3.99 
Charlie  40  grams  Spray  £1.90 
Coty  Eyeshadows  £2.40  doz 
Coty  Lipsticks  £2.16  doz 
Coty  Lipgloss  £2 . 62  doz 
Givenchy  Boxed  After  Shave  Spray  £1.95 
Givenchy  3  Vioz  109  cc  E.D.T.  £4.90 
Carven  MA  Grifee  T.W.  Spray  52  ml  £1.95 
Rubinstein  2  oz  Sprays  £1.05 
Y.S.L.  "Y"  4  oz  E.D.T.  Spray 
Box  Recharge  £3.10 
Coty  Smitty  Soap  £2.40  doz 
Coty  Smitty  Dusting  Bowls  £0.59 
L'Aimant  50  gram  Spray  E.D.P.  £0.99 
Coty  Lip  V  Cheek  Lipstick  and  Blusher  £3.60  doz 

ALL  BELOW  TRADE 

Mystere  de  Rochas      Madame  Rochas      Fidji      Anais  Anais      Caleche  Drakkar 

Chloe      Dior      Givenchy  Vivre 

ALSO  IN  STOCK  ARRIVING  SOON 

Estee  Youth  Dew  60  ml 

Joy 

Cinnabar  (Alliage) 
Opium 

AND  MANY  MORE 

And  a  super  special  to  you  all ,  in  an  option  to  buy  up  to  12  Aramis  120  ml  aftershaves  at  £3.99  to  all  who  spend  £150  or 

over. 

We  have  all  above  items  in  stock,  first  come  first  served  but  plenty  for  all. 

Number  One  Cosmetics  Number  One  Cosmetics 

Unit  22C  Redbank  House 

Robell  Way  AND                              43  Redbank 

Water  Lane  Trading  Estate  Cheetham 

Storrington,  West  Sussex  Manchester  8 

Tel:  09066  4418  Tel:  061-832  6895 

We  are  situated  on 
Redbank,  off  Lord  Street 
facing  Gestetner. 


Chemist  &  Druggist    14  March  1981  SIS 


Situations  vacant 


Business  for  sale 


Chemist 
Representatives 

S.  YORKS    E.  LANCS    E.  MIDLANDS 
N.  LONDON 

Are  you  self-motivated  and  enthusiastic  with  a  successful 
track  record  in  personal  selling?  Are  you  looking  for  a  new  and 
challenging  opportunity  to  further  your  career?  Do  you  have 
an  established  connection  with  retail  chemists  in  your  area? 
Are  you  aged  25-45? 

If  so,  you  have  some  of  the  qualities  we  are  seeking. 
But— a  word  of  warning!  You  must  be  happy  to  work  when 
your  customers  need  you,  even  when  this  means  evenings 
or  weekends,  as  it  will  sometimes. 

In  return  successful  applicants  will  find  a  rewarding  sales 
career  with  this  friendly  expanding  company  manufacturing 
generic  pharmaceutical  tablets.  We  offer  a  competitive 
commencing  salary,  brand  new  company  car  with  unlimited 
private  mileage,  pension  scheme  and  free  life  assurance 
.  .  .  plus  a  great  future. 

Applications  in  writing  please,  stating  age,  present  salary 
and  giving  full  details  of  experience  and  qualifications  to: 
Keith  B.  Hemingway  (Ref.  CD3/1) 
Approved  Prescription  Services  Ltd. 
Whitcliffe  House,  Whitcliffe  Road, 
Cleckheaton,  West  Yorkshire  BD19  3BZ 


sell  yourself  —  ,    ,  , 


® 


Are  you  good 
at  figures? 


A  person  is  required  to  assist  in  the  C&D 
Pricing  Service. 

vVe  are  looking  for  somebody  who  can  handle 
prices  and  value  added  tax,  who  is  accurate  and 
who  has  the  ability  to  cope  with  inquiries  on  the 
telephone  and  maintain  neat  records. 

The  successful  applicant  is  likely  to  have 
experience  in  a  pharmacy,  dispensary  or  the 
pharmaceutical  industry  and  may  have  been 
employed  in  invoicing,  stocktaking,  or  stock- 
keeping. 

The  offices  are  at  present  in  central  London 
but  will  be  relocated  in  new  modern  premises  in 
Tonbridge,  Kent,  in  mid-summer. 

If  you  believe  you  have  the  necessary  qual- 
ities write  to: 
J.  Lear, 

Director  CHEMIST^ 
Chemist  &  Druggist,  "TYDTTra^TQF 
25  New  Street  Square,  ■L/KUV^aiiJl 

London  £C4A  3JA 


Incorporating  Retail  Chemist 


XI— SHEFFIELD— Old  fashioned 
pharmacy  which  would  benefit  from 
modernisation,  in  busy  shopping 
centre  near  Halls  of  Residence,  only 
one  opposition.  Turnover  to  30th 
September  1980  £67,970.  Premises 
on  lease  £1,200  per  annum,  good- 
will and  fixtures  £1,500  plus  stock  at 
valuation  approximately  £12,000. 

X2  —  SOUTH  M  A  N  - 
CHESTER — Pleasant  residential 
area.  Scripts  1,300  per  month,  turn- 
over to  30th  August  1980  £63,625. 
Lock-up  premises  on  rent  at  £1,660 
per  annum.  Goodwill  and  fixtures 
£2,000  plus  stock  at  valuation 
approximately  £9,000. 

X3  — WIRRAL— This  branch 
pharmacy  serves  a  pleasant  resi- 
dential area  with  turnover  of 
£83,507  and  scripts  1,600  per 
month  approximately.  The  shop  is 
bright  and  well  fixtured  and  there  is 
a  2/3  bedroomed  flat  above.  Pre- 
mises on  lease  at  £1,850  per  annum. 
Goodwill,  fixtures  and  fittings  only 
£5,000.  Plus  stock  at  valuation 
approximately  £11,000. 


X4— HIGH  WYCOMBE— Drug 
store  in  small  shopping  centre,  on 
council  estate  in  village  close  to 
High  Wycombe.  Turnover  to 
30.9.80  £24,000,  rent  £1,750  per 
annum  Two  bedroomed  flat  above, 
goodwill,  fixtures  and  fittings 
£6,000  plus  stock  at  valuation 
approximately  £6,000.  Suitable  for 
conversion  to  pharmacy. 


X5— NORTH  NOTTING- 
HAMSHIRE—Long  established 
town  centre  pharmacy  with  high 
counter  prescribing.  NHS  script 
average  1,500  per  month  and  turn- 
over to  31.6.81  is  estimated  at 
£1 16.000.  Property  on  lease,  good- 
will and  fixtures  £15,000  plus  stock 
at  valuation  £10,000. 


X6— SALFORD  (LAN- 
CASHIRE). Lock-up  shop  serving 
council  estate,  turnover  to  31st 
March  1981  expected  £90,000. 
Based  on  1,600  scripts  per  month. 
Rent  £750  per  annum,  Goodwill 
and  fixtures  £8,000  plus  stock  at 
valuation  approximately  £12,500. 


Are  you  thinking  of  retiring?  Don't  leave  things  to  the  last 
minute  before  selling.  Contact  John  Cook  on  061-428  6718 
for  a  confidential  discussion. 


%  Srnest  J/George 

£rxk  &  CO 

GARDALE  HOUSE.  122  GATLEY  ROAD.  GATLEY,  CHEADLE, 
^  CHESHIRE  SK8  4AT  Tel:  061-428  6718/9 


Stock  for  sale 


GOLDEN  ROSE 
INTERNATIONAL 

PRESENTS 
THE  WORLD  OF  BEAUTY 


Major  fragrances 
always  in  stock. 


Extra  Discounts 
for  bulk 
Buyers 


WE  CAN  OFFER:  — 

NINA  RICCI 
FIDGI 
ARAMIS 
PACO  RABANE 
FEMME 
CHLOE 
RIVE  GAUCHE 
WORTH 
DIOR 

ESTEE  LAUDER 

ROCHAS 

CALECHE 

■V  BY  LAURENT 

PIERRE  CARDIN 

BALA  VERSAILLES 

GIVENCHY 

AND  MANY  MORE 


STOP  PRESS 

Just  arrived,  superb  range  of 
gift  sets  for  Mother's  Day 


Head  Office 
561  Finchley  Road 
London  NW3 
Telex  21879G 
Telephone: 
01435  9505 


S16 
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Business  opportunities 


EIRE  &  N.  IRELAND 

ESTABLISHED  PHARMACEUTICAL  DISTRIBUTOR 

required  to  promote  and  distribute  generic  tablet  preparations  to 
dispensing  pharmacies  in  Eire.  Ability  to  service  Northern  Ireland 
would  be  an  advantage,  but  is  not  essential. 

The  manufacturer  of  these  products  already  holds  several  Product 
Authorisations  valid  in  Eire  and  corresponding  Product  Licences 
valid  in  Northern  Ireland. 

If  you  can  offer  enthusiastic  sales  representation  and  a  fast  effi- 
cient distribution  service,  every  pack  sold  can  be  labelled  with  your 
name,  address,  telephone  number  and  logo  in  addition  to  the 
manufacturer's  standard  label. 

Please  reply  to  Box  C&D  2778. 


Trade  services 


LALEHAM  -  packers  and  a 
lot  more  besides  i 


Pharmaceutical  and  health  food  tablet  and  liquid  filling 
Strip  and  Blister  packing  Collation  and  assembly 
D.H.S.S  assembly  licence  Send  for  brochure  to: 
Laleham  Packers  Ltd  ,  Newman  Lane,  Alton,  Hants. 
GU34  2QR.  Tel  (0420)  82644 


Miscellaneous  for  sale 


COSMETICS  AND 
PERFUMES 

A  large  range  branded  and  non- 
branded 

Wholesale  only 
SHURE  ENTERPRISES 
227  Shoreditch  High 
Street,  El  6PJ 

Tel:  01-247  3122 


Perfumes 
Kodak  Film 
Flash  Cubes 

CONTACT: 

W.L.C.C. 
397  Acton  Lane 
London  W3 
Tel:  993  6400/9/2921 


Situations 
wanted 


LOCUM  PHARMACIST  (Northern  Ire- 
land). Available  from  the  end  of  June 
until  September,  and  from  then  for  up  to 
3  days  per  week.  Telephone  Belfast 
(0232)  45087  after  6  pm. 


Stock  wanted 


PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles,  etc., 
urgently  wanted.  Kindly  contact  Robin 
Wheeler  Antiques,  Parklands  Park 
Road,  Ashtead,  Surrey.  Telephone 
Ashtead  72319.  Buyer  collects.  (TCW, 


ABCO 
COPPER  BANGLES 

£4.50  per  dozen. 
Add  £1 .00  P+P  for  all  orders  and  VAT. 
Discounts  for  large  quantities. 
Phone  for  further  Information  to: 
A     B  MANUFACTURING  CO. 
(ACC)  LTD. 
8  Hatton  Garden 
London  EC1N  8AD 
01-405  2849 


Stock  for  sale 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 
8  Northburgh  Street,  London 
EC1V  0BA.  Tel:  01-253  1184/5. 
Telegrams:    "Salvall",  London 

E.C.1.  (TCW) 


Three  Pears  Cosmetics 
Station  Road 

Warley 
West  Midlands 

Wt  OFFER  A 

LARGE  RANGE  OF 

TOP  QUALITY 

PERFUMES  AT 

BELOW  TRADE  PRICES. 
CONTACT 
ANGELA  CLARKE 
ON  021-559  9367 

(3/5F) 


Shopfittings 

SHOPFITTINGS  AND  COMPLETE  INSTALLATIONS 


DESIGNED  WITH  THE  MODERN 
PHARMACY  IN  MIND 

★  Free  Planning  Service 

★  Credit  Terms 

★  Shop  Fronts  and  Interiors 

CAMBRAVALE  LIMITED 

8  Commerce  Way,  Leighton  Buzzard,  Bedfordshire 
Telephone  (0525)  381356 


TCW 


DETROIT 
DISPLAY 
SHELVING 

HIGH 
QUALITY 
SHELVING 
UNITS 
approved  by 


NUMARK 


(TCW) 


K.H.WOODFORD &Co.  Ltd. 
Ring  Now  0202  36272 


Magnum  ©pas 

Shopfittings 


A  New  Generation  of  Pharmaceutical  Shop- 
fitting  Equipment-flexible,  easy  to  install, 
superb  colour  combinations  and  com- 
petitively, priced  Write  or  phone:  Magnum 
Opus  Ltd;  The  Mailings,  Southminster, 
Essex.  Tel:  (0621)  772248. 


SPECIALIST  SHOPFITTING  SER- 
VICES. Free  Planning,  Competitive 
Prices.  Phone  061-445  3506.  H.  A. 
Peyser,  20  Fairfax  Avenue,  Didsbury, 
Manchester  M20  0AJ.  (TC) 


apian 

shopfitting  limited 

alplan  house,  cavalier  road, 
heathf  ield,  newton  abbot,  devon. 
tql2  6tg      tel.  06Z6  832059. 
from  counters  to  total  contracts 
alplan  s  national  coverage  for 

pharmacies 


Agents 


REPRESENTATIVE 
OR  AGENT 

Required  to  sell  generic  tablets 
etc,  in  Lancashire,  Cheshire 
and  Scotland.  For  well  estab- 
lished company. 
Applicants  should  have  experi- 
ence of  selling  into  chemists. 
Apply  in  first  instance  to 
BOX  C&D  2776 


Umdnsch 


  THE  COMPLETE 

SHOPFITTERS 

Modular  shopfittings  of  quality  at 
realistic  prices. 

PLUS 

A  complete  professional  Design  & 

Contract  service  on  all  aspects  of 

shopfitting. 

For  details  contact  - 

DRENMEAD  LTD., 

Unit  19,  Britannia  Estate, 

Leagrave  Road, 

Luton,  Beds.  LU3  1RJ. 

Tel:  (0582)  421851. 

N.P.A.  approved  shopfitters. 


"Everything  you  need 
to  know  about 
Pharmaceutical  Shopfitting" 


Write  or  telephone  for  your 
FREE  Pharmacy  Information 
Pack,  sent  by  return  of  post. 

Tower  Works,  Lower  Rd., 
Gravesend,  Kent,  DA11  9BE 
Telephone  (0474)  60671 


SHOWRAX 


The 

GfO<#5 


SUPER  SHELVING  SYSTEM 
WILL  INCREASE  YOUR 
TOILETRY  SALES  BY 
HUNDREDS  OF  POUNDS. 

Send  for  colour  illustration  or  ask 
us  to  call  for  instant  quote.  Glass 
display  counters  with  lighting, 
island  sites  and  showcases.  Early 
delivery  direct  from  makers. 
London  and  Home  Counties  only 

THIRSK  SHOPFITTINGS, 
741-743  Garrett  Lane,  London 
SW17  0PD. 
Tel:  01-946  2291. 


and  PHARMACY 

Specialists 


Complete  service.  N.P.A.  and 

NUMARK  approved. 

|plan  UNIT  SHOPFITTINGS 

Eustace  International 
E  Plan  Estate,  New  Road 
Newhaven,  Sussex  BN9  0AE 
Telephone:  07912-7711 

(TCW) 
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The  trade  marks  listed  in  the  schedule  below  were  assigned  on  30  April  1 980  by  Glaxo  Operations  UK  Limited  of  891  -995  Greenford  Road, 
Greenford,  Middlesex  to  Glaxo  Group  Limited  of  Clarges  House,  6-12  Clarges  Street,  London  W1 Y  8DH  WITHOUT  THE  GOODWILL  OF 
THE  BUSINESS  IN  WHICH  THEY  WERE  THEN  IN  USE. 


Mark  Number  Goods 

GLAXO  287350    Milk  foods. 

GLAXO  364394    Chemical  substances  prepared  for  use 

in  medicine  and  pharmacy. 

OSTERMILK  494856  Medicinal  and  pharmaceutical  prep- 
arations containing  or  prepared  from 
milk;  dietetic  foods  (pharmaceutical) 
and  infants'  and  invalids'  foods,  all  con- 
taining or  all  prepared  from  milk. 

ADEXOLIN        514360    Chemical  substances  prepared  for  use 

in  medicine  and  pharmacy. 

MINADEX  547002    Chemical  substances  prepared  for  use 

in  medicine  and  pharmacy. 

FAREX  B557694  A  cereal  food. 

GLUCODIN  603158  Preparations  consisting  wholly  or  prin- 
cipally of  glucose  for  medicinal  uses. 

ANETHAINE  611190  Pharmaceutical,  veterinary  and  sanit- 
ary substances  and  preparations. 

MYODIL  635868    All  goods  included  in  Class  5. 

GLAXO  639916    Feeding  bottles;  teats  and  valves 

therefor. 

GLAXO  647322    Biscuits  (other  than  biscuits  for  ani- 

mals). 

CYTAMEN         680701    All  goods  included  in  Class  5. 

CRYSTAPEN     68841 7   All  goods  included  in  Class  5. 

CYTACON         692526    All  goods  included  in  Class  5. 

MYLIPEN  692866    Pharmaceutical  preparations  of  penicil- 

lin for  injection. 

Pharmaceutical  preparations  con- 
taining penicillin  and  streptomycin. 
705616  Antibiotics. 
703444    All  goods  included  in  Class  5. 
707075    Antibiotics  being  pharmaceutical  prep- 
arations. 

713270    All  goods  included  in  Class  5. 
725584    All  goods  included  in  Class  5,  but  not 
including  ointments  and  dermato- 
logical  preparations. 
729232    All  goods  included  in  Class  5. 

730598  All  goods  included  in  Class  5. 

730599  All  goods  included  in  Class  5. 
734993    All  goods  included  in  Class  5. 

738791  All  goods  included  in  Class  1 . 

738792  All  goods  included  in  Class  5. 

738793  Agricultural,  horticultural  and  forestry 
products,  all  included  in  Class  31 ;  and 
foodstuffs  for  animals. 

741 135    All  goods  included  in  Class  5. 

744030  Infants'  and  invalids'  foods. 

744031  All  goods  included  in  Class  30. 
746532    Glucose  and  non-medicated  prep- 
arations principally  of  glucose  for  use 
as  food. 

GRISOVIN         747793    All  goods  included  in  Class  5. 

COMPLAN        747794    All  goods  included  in  Class  5. 

COMPLAN         747795    Agricultural,  horticultural  and  forestry 

products  all  included  in  Class  31 ;  and 
foodstuffs  for  animals. 

TRIPLOPEN  748723  Antibiotics  for  pharmaceutical  and  vet- 
erinary use. 

FAREX  749717    Agricultural,  horticultural  and  forestry 

products  all  included  in  Class  31 ;  and 
foodstuffs  for  animals. 

CASILAN  749718    Agricultural,  horticultural  and  forestry 

products  all  included  in  Class  31 ;  and 
foodstuffs  for  animals. 


STREPTOPEN  696759 


DIMYCIN 

DIONOSIL 

CRYSTAMYCIN 

CORTELAN 
TERTROXIN 

STREPTOVEX 

ELTROXIN 

MYLIPEN 

EFCORTELAN 

GLAXO 

GLAXO 

GLAXO 


NEOBACRIN 
FAREX 
FAREX 
GLUCODIN 


Mark 

OSTERMILK 

NEOMIN 

FERSAMAL 

COPRIN 


CORLAN 
CANILIN 
LEPSOLIN 
PREDSOL 

BETNELAN 

NEO-NACLEX 

CEPORIN 

CANILEP 

BETNESOL 

BEXTASOL 

JEXIN 

JEXIN 

NEO-CYTAMEN 
BETSOLAN 
BETNOVATE 
EFCORTESOL 

MEVILIN 


BETSOVET 

CEPOREX 

FERSADAY 

PREGADAY 

PROPEN 

OVARID 

OSTERFEED 
STREPTOVIN 
DERMOVATE 

VETSOVATE 

ALTHESIN 

SAFFAN 

OTERNA 

CEPRAVIN 

EUMOVATE 

ZINACEF 

CEPOXILLIN 

TRIMOVATE 


Number  Goods 

749720  Foodstuffs  all  containing  milk  or  milk 
derivatives  for  animals. 

753832    All  goods  included  in  Class  5. 

764725    All  goods  included  in  Class  5. 

768174  Pharmaceutical  products  for  the  treat- 
ment of  copper  deficiency  for  human 
and  veterinary  use,  and  all  for  use  by 
injection. 

773718    All  goods  included  in  Class  5. 
774887    All  goods  included  in  Class  5. 
774889    All  goods  included  in  Class  5. 
774977    Pharmaceutical  preparations  having 
adreno-cortical  activity. 

793675  All  goods  included  in  Class  5. 

799358  All  goods  included  in  Class  5. 

799470  All  goods  included  in  Class  5. 

808849  All  goods  included  in  Class  5. 

811659  Corticosteroid  preparations. 

819599  All  goods  included  in  Class  5. 

824463  All  goods  included  in  Class  1 0. 

824764  Pharmaceutical  preparations  and  sub- 
stances for  use  by  injection. 

825757    All  goods  included  in  Class  5. 

827960    All  goods  included  in  Class  5. 

85271 5    All  goods  included  in  Class  5. 

875401  Pharmaceutical,  veterinary  and  sanit- 
ary preparations  and  substances. 

878678  Vaccines  for  use  in  the  treatment  of 
measles,  all  being  for  administration  by 
injection  and  being  in  ampoule  form. 

893660  Veterinary  preparations  and  sub- 
stances. 

926552  Pharmaceutical  and  veterinary  prep- 
arations and  substances. 

932971  Pharmaceutical  and  veterinary  prep- 
arations and  substances. 

932972  Pharmaceutical  and  veterinary  prep- 
arations and  substances. 

908780  Veterinary  penicillin  preparations  for 
administration  by  injection. 

B930510  Veterinary  preparations  and  sub- 
stances, all  for  controlling  ovulation. 

959559    Infants'  foods  and  dietetic  foods. 

B965552  Antibiotics  included  in  Class  5. 

967794  Pharmaceutical  and  veterinary  prep- 
arations and  substances,  all  being  for 
the  treatment  of  the  skin. 

970927  Pharmaceutical  and  veterinary  prep- 
arations and  substances. 

980381  Pharmaceutical  and  veterinary  prep- 
arations and  substances. 

982309  Pharmaceutical  and  veterinary  prep- 
arations and  substances. 

988837  Pharmaceutical  and  veterinary  prep- 
arations and  substances. 

1024699  Pharmaceutical  and  veterinary  prep- 
arations and  substances. 

1028936  Pharmaceutical  and  veterinary  prep- 
arations and  substances. 

1032078  Pharmaceutical  and  veterinary  prep- 
arations and  substances. 

1043167  Pharmaceutical,  medicinal  and  vet- 
erinary preparations  and  substances. 

1072308  Pharmaceutical,  medicinal  and  vet- 
erinary preparations  and  substances. 
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Registered  at  the  Post  Office  as  a  Newspaper  321/2/19'/2/16s 


There's  a  good  profit  for  you  with.  . 


ANTI  SMOKING  CAPSULES 

-  the  well-tried  anti-smoking  aid  that  comes  in  a 
complete  28  day  course  and  does  not  affect  the  sense 
of  taste. 

•  INCREASING  DEMAND 

More  and  more  people  want  to  stop  smoking,  not  only  for 
health  reasons,  but  because  they  know  they  can  put  their 
money  to  better  use. 

•  CONSISTENT  ADVERTISING  CAMPAIGN 

NICOBREVIN  is  the  most  consistently  advertised  anti- 
smoking  aid  on  the  market. 

•  NEW  DISPLAY  MATERIAL 

New  Window  Wobbler  and  Open/Closed  Sign  available. 
Improved  pack  &  instruction  leaflet. 

SO  DON'T  MISS  OUT  -  make  sure  you  have 
adequate  stocks 

RETAILERS:  Contact  your  wholesaler  NOW. 
WHOLESALERS:  Write  or  'phone  for  details  and  terms  to: 

MILLER  13  GOLDEN  SQUARE  LONDON  W1R  3AG 

Telephone:  01-734  5687 


HIT  SPUR  AND  READICUP  TOGETHER 
AND  HA1VE  THE  COST  OF  A  REFIT. 


You  can  spend  a  fortune  getting  your  business 
itted  out  with  modem  shelving  and  displays. 

But  there's  no  need  to. 

For  we've  devised  a  system  that  combines 
jconomic,  super-strong,  wall-mounted  Spur  adjustable 
shelving  with  low-cost,  easy-to-assemble  Readiclip 
reestanding  units. 

If  you  wish,  you  can  easily  put  it  together  yourself, 
nake  a  really  professional  job  of  it,  and  save 
nstallation  charges. 

What's  more,  we'll  give  you  the  help  you  want  in 
Dlanning  and  layout  free  and  without  obligation, 

Just  clip  the  coupon  and  see  how  Spur  and 
Readiclip  can  clip  the  costs  for  you. 
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■  START  CUTTING  COSTS  HERE  • 


To:  Spur  Systems  International  Ltd, 

Otterspool  Way,  Watford,  Herts.  Telephone  Watford  26071. 
Please  mail  me  a  Spur-Readiclip  brochure. 

Name 


CD/14/3 


Type  of  business 


Address 


519 


The  only  product  to  combine  specialised  day 
time  treatment  with  specialised  night-time 
treatment  for  colds  and  flu  in  one  handy  pack 
Sufficient  for  5  days  and  5  nights. 


For  your  professional  recommendation,  ~  y: 
another  great  profit-winner  from  Parke-Davis 

^J^^^%m  rl  ■  mrm  New  Benylin*  Day  and  Night  Cold  Treatment  is  an  effective  product 

r^fcr^M  l^j  I  ^at  y°u  can  recommend  to  your  customers  with  full  professional  confidence. 

 m   It's  an  effective  profit-winner,  too.  No  other  product  in  this  important 

A    iji        NIOM  I  market  offers  you  the  same  return  for  your  recommendation  at  the  counter, 

VsOlQ  IrGStmOnt  as  many  pharmacists  know  already. 


3enylin  Ooy  ond  Nighl  Cold  Tieotment  it  ov 

containing  24  feloil  pocks 

lisl  price  lo  pharm  per  retail  pack  55p 

Price  to  pubk  per  reloil  pock  95p 

(mc  V  A  T  @  15%). 

Composition 

Each  yellow  (daytime)  toblel  conroins: 
Porocetomol  Ph  Eur 

Phenylpropanolamine  hydrochloride  B  P 
Eoch  blue  (nighl  time]  loblel  contains: 
Paracetamol  Ph.  Eur. 
Diphenhydramine  hydrochloride  8  P 


ulable  m  disploy  outers 


500  m 
25mc 


500  mg 


Indications 

For  the  relief  of  the  symptoms  ossocioted  with  colds  and  influenza 
Adult  Dosage: 

Four  tablets  should  be  taken  doily  -  three  yellow  tablets  during  the 
doy  and  one  blue  tablet  ot  nighl. 

Talie  only  one  tablet  ot  o  time,  and  only  ot  the  times  ot  day  indicated 
on  the  pack. 

Do  not  toie  the  night-time  fob/e/s  during  the  doy 
Children  s  Dosage 

Not  recommended  for  children  under  12  years 


Contra  indications,  warnings  etc 

Hypersensitivity  to  any  of  the  constituents.  Paracetamol  con  cause  skin 
rashes,  dizziness  ond  palpitotions  Caution  should  bt  e. erased  in 
patients  with  hyperthyroidism,  hypertension,  cardioc  dysfunction, 
diabetes  meatus  ond  liver  disorders.  Benylm  Doy  &  Nighl  Cold 
Treatment  should  not  be  used  during  treatment  with  M  A  O.l.s  or  for 
two  weeks  after  completion  of  therapy 

Do  not  exceed  the  stated  dose  -  An  overdose  is  dangerous:  medical 
attention  should  be  sought  immediately-  May  couse  drowsiness, 
ff  off  eded,  do  not  drive  or  operate  machinery.  Not  to  be  used  in 
pregnancy  Avoid  alcoholic  drink.  If  symptoms  persist,  consult  your 
doctor. 
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